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Little Firms Can 
Get Orders From 
U.S. Gov't, Too 


GI-5- Service In New York 
Bids on Refrigeration 


Jobs Any Place 


NEW YORK CITY—It isn’t neces- 
sary to have a large organization 
to cut yourself in for some of the 
refrigeration business in the vast 
defense program, according to Joseph 
A. Styles, partner with Louis Lowen- 
field in Globe Refrigeration Service, 
installation and service firm here 
with a total personnel of only four 
men. 

Last year the firm completed 48 
installation jobs at army posts, 
getting the majority of these con- 
tracts directly through the Quarter- 
master Depot of the War Department 
on bids submitted and accepted. The 
installations were in a special cate- 
gory, being “change-over” jobs, con- 
verting large storage refrigerators 
from ice to mechanical refrigeration. 

These storage refrigerators, which 
had been in use at the army posts, 
were converted into mechanical units, 


‘according to specifications outlined 


by the construction division of the 
Quartermaster General’s office. The 
size of the refrigerators ranged from 
68 to 88-cu. ft. capacity. 

In the change-over, it was neces- 
sary to reverse the center doors of 
the refrigerators and remove the 
entire ice bunker to convert the box 
for use with a mechanical refrigera- 
tion unit. The change-overs were 
made according to specifications laid 
down by the War Department, and 
all parts, supplies, and refrigeration 
units also had to:be up to materials 
specifications. = 

The mechanics of entering a bid, 
figuring costs, and being awarded 
the contract very often scare off the 


(Concluded on Page 15, Column 2) 


Fisk Heads Sales of 
Holcomb & Hoke 


INDIANAPOLIS — Kenneth Fisk, 
veteran employe of Holcomb & Hoke 
Mfg. Co., manufacturer of commer- 
cial refriegrators and of domestic 
and commercial coal stokers, has 
been named general sales manager 
of the company. 

Mr. Fisk started with the firm 
more than 15 years ago in the 
credit and collection department. In 
the last 10 years he has had varied 
experience in the sales promotion, 
merchandising, and sales depart- 
ments. 


Merry Christmas! 


This issue of Ajir 


Conditioning & Refrigeration 


is dated 


News 


Christmas Day, and consequently it gives the entire staff an excellent 
opportunity to wish every subscriber the happiest Christmas and the 


most prosperous New Year. 


The young man who is spelling out our 


greetings to you is Johnny Adams, photogenic son of Business Manager 
John R. Adams. 


Chicago’s Cooling 
Sales Up In Nov. 


CHICAGO—Air conditioning  in- 
stallations in the Chicago area 
reached a new all-time high for the 
month during November, according 
to dealer reports to Commonwealth 
Edison Co. Contracts for 15 central- 
plant systems, with an aggregate 
capacity of 495 hp. were reported, 
as compared with 11 installations, 
totaling 193 hp. in November of 
1939, the previous high mark for the 
month. 

No room cooler sales were re- 
ported during the month. Four of 
these units were sold by dealers 
during November of last year, rec- 
ords show. 


Norge 1941 Orders 
Hit All-Time Peak 


DETROIT—Orders received from 
Norge distributors during the series 
of five 2-day conferences concluded 
here last week reached a total in 
excess of any similar period in Norge 
history, Howard E. Blood, Norge 
president, announced immediately 
after the close of the final conference. 

“Indications that orders would ex- 
ceed all previous convention totals 
came during the first of the group 
meetings when distributors immedi- 
ately began placing orders in excess 
of the suggested factory quotas for 
the first three months of 1941.” 

Distributors endorsed wholeheart- 


(Concluded on Page 2, Column 3) 


Better Times Ahead 


Congratulating Howard E. Blood (right), Norge president, on the 
record-breaking volume of orders booked during the series of distributor 
Conferences just concluded in Detroit is M. B. Lasky of Mayflower 
Sales Co., Norge distributor in St. Louis, Kansas City, and Wichita. 
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New England Jobbers 


Plan Mass Trip To 
All-Industry Show 


WORCESTER, Mass.—Election of 
officers and plans for group attend- 
ance at the All-Industry Exhibition 
in Chicago next January topped the 
business session of the semi-annual 
meeting of the New England Refrig- 
eration Jobbers Association held 
Dec. 13 at the Bancroft hotel here. 

Frank Morley of Resco, Inc., New 
Haven, Conn. was unanimously 
elected president for the coming 


year. Robert W. Sheperdson of 
Standard Supply, Inc., Worcester, 
Mass., was unanimously _ elected 


permanent secretary-treasurer. 

Association members decided that 
all New England jobbers would at- 
tend the All-Industry Show. Plans 
are under way to organize a party 
of sufficient size so that the group 
can arrange for a special car on the 
New York Central Pace-Maker 
which is scheduled to leave New 
York City at 5 p.m. Jan. 11 and to 
arrive in Chicago early the following 
morning. 

Eache member of the association 
has taken a list of names of 
manufacturers’ representatives and 
R.S.E.S. members whom they will 
contact to inform them of the group’s 
plans in this respect. The associa- 
tion cordially invites all persons in 
the East who are interested in 
making the trip to the All-Industry 
Show to join in with the members 
of the New England Jobbers Asso- 
ciation. For further information 
they can contact Mr. Sheperdson at 
19 Union St., Worcester, Mass. 


Smith and Brandlein 
Represent Tecumseh 


TECUMSEH, Mich.—R. T. Smith’ 


‘and Al Brandlein have been named 
to represent Tecumseh Products Co. 
in the territory of Indiana, Kentucky, 
West Virginia, Ohio, and Michigan. 
Both men will make their head- 
quarters at Indianapolis, Ind. 

Mr. Smith, an engineering gradu- 
ate of the University of Cincinnati, 
has spent seven years on Frigidaire’s 
research engineering staff, five years 
as chief engineer for Crosley, and 
four years in the same capacity for 
Gibson. He more recently has been 
connected with Climax Machinery 
Co. His services are now available 
for consultation on the application 
of Tecumseh products to other lines 
of equipment. 

Mr. Brandlein, a member of the 
Refrigeration Service Engineers So- 
ciety, has had several years of 
experience in service and installation 
work, 


Kelvinator Base Price Still $114.75 


‘Moist-Master’ is DeLuxe Feature 


Gale’s New ‘Six’ 
Fully Equipped 


GALESBURG, Ill.—First model to 
be announced by Gale Products for 
the 1941 market is the GS658, a fully 
equipped 6-foot refrigerator fitted 
with twin freezer compartment, slid- 
ing meat drawer, 
fresheners, and a _ non-refrigerated 
storage compartment in the cabinet 
base. 

Newly styled cabinet has a rounded 


(Concluded on Page 2, Column 2) 


Hotpoint Road Shows 
Preview ’41 Plans 


CHICAGO—R. W. Turnbull, Hot- 
point vice president, and a group of 
key executives from Hotpoint Chi- 
cago headquarters, were star per- 
formers at a series of six recent 
meetings with Hotpoint distributor 
sales executives, where Hotpoint’s 
1941 products and plans were pre- 
sented for the first time. 

The slogan back of Hotpoint’s 
1941 plans is “Your Place in the 
Sun in ’41 with Hotpoint.” 

A unique presentation method was 
introduced by Hotpoint this year 
through the use of sound-slide pic- 
tures in full color, supplemented by 
stage presentations of the new Hot- 
point products. 

An entertaining highlight was a 
three-act skit, entitled “Speed Sees 


(Concluded on Page 2, Column 1) 


Air Conditioning Fine 
For Ducks, Too 


MONTGOMERY, Ala.—Air condi- 
tioning is just “ducky,” as far as 
workers in the Alabama State High- 
way Department building here are 
concerned. 

As part of the cooling plant serv- 
ing the building, an artificial lake 
was located on the roof—and ducks 
on their way south for the winter 
have found the pool a convenient 
stop-over place. 

Employes in the building are con- 
sidering petitioning the city to repeal 
its ordinance against shooting inside 
the city limits. 


twin vegetable 


"“Equipped’ Model Priced at 


$124.95, All-Porcelain 
‘Six’ at $159.95 


DETROIT—An “equipped” 6-foot 
electric refrigerator at a price $15 
below that of the comparable 1940 
model, a base price of $114.75 for the 
“leader”? model, the same base level 
as last year, an all-porcelain “six” 
priced at a new low of $159.95, a 
new “Moist-Master” series with glass 
door interior and all glass shelving— 
these are the highlights of the Kel- 
vinator electric refrigerator line for 
1941, outlined to more than 500 
distributors, wholesale men, and fac- 
tory: branch men at the company’s 
convention last week in the Masonic 


Temple. 
The 1941 lineup of Kelvinator 
prices includes the leader model 


SS-6 at $114.75; the equipped D-6 
at $124.95; completely equipped S-6 
at $139.95; deluxe equipped R-6 at 
$154.95; all-porcelain PS-6 at $159.95; 
‘““Moist-Master” M-6 at $179.95; fully 
equipped S-8 at $179.95; and ‘‘Moist- 
Master” M-8 at $209.95. 

Prices include delivery and instal- 
lation in the kitchen anywhere east 
of the Rockies, plus the five-year 
warranty. West of the Rockies, 
prices are slightly higher. This 
“freight-paid” policy will again be 
featured by Kelvinator in its na- 
tional advertising. 

Two sizes—6% and 8% cu. ft.— 
are in the 1941 line, and the “step- 
up” selling feature has been accentu- 
ated by the addition of “extras” as 
models go up the price scale. As 


(Concluded on Page 16, Column 1) 


By Nash-Kelvinator 


DETROIT—Net profit of $1,505,151 
has been reported by Nash-Kelvin- 
ator Corp. for the fiscal year ended 
Sept. 30 after deduction of all 
charges, including depreciation of 
$1,253,585 and federal income taxes 
of $370,000. 

This million-and-a-half dollar profit 
contrasts with a $1,573,524 loss re- 
ported for the prior fiscal year, and 
is equivalent to 35 cents a share of 
common stock. 

In making the report, George W. 
Mason, president, pointed out that 


(Concluded on Page 2, Column 5) 


‘It’s Flexible’ Say Frank & Charlie 


A new Kelvinator “flexibility feature” for 1941 that retail salesmen 


can really demonstrate—the five-way 


“Magic Shelf’—brings smiles 


from Frank R. Pierce, general sales manager, #°4 Charles T. Lawson, 

manager of the household appliance division. 4.) two quarter-shelves 

can be raised or lowered, and the bottom half-shelf remaved. Model 
shown is the S-6, which retails at $139.95. : 
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Hotpoint Dramatizes 
Story To Distributors 


(Concluded from Page 1, Column 4) 
It Through,” depicting the effects of 
advertising on “March and Son,” a 
Hotpoint dealership. 

Climaxing the day’s program at 
each meeting was the new Hotpoint 
sound motion picture “And the Pur- 
suit of Happiness.” This is an 
entertaining institutional film which 
will be used throughout the year by 
Hotpoint retailers, along with the 
popular Hotpoint feature picture, 
“Blame It On Love.” 

Accompanying Mr. Turnbull on 
this series of meetings were: G. H. 
Smith, merchandising manager; W. 
A. Grove, advertising and sales pro- 
motion manager; Clinton Brown, 
campaign manager; W. R. Schafer, 
range division manager; A. H. 
Jaeger, water heater division man- 


Charles Griffith, kitchen sales divi- 
sion manager; and Miss Mildred 
Hickman, home economics director. 

J. C. Saur, General Electric Con- 
tracts Corp., and L. J. Sholty of 
Maxon, Inc., Hotpoint advertising 
agency, also accompanied the group. 


Gale Introduces First 
‘Al Model 


(Concluded from Page 1, Column 4) 
top and wider door, and a chrome 
plated die-cast grille adds beauty to 
the unit, in addition to providing 
protection for the base, and ventila- 
tion for the condensing unit. Other 
features include a_ sliding dairy 
basket, a glass utility shelf, and a 
thermometer. 

Mechanical improvements in the 
new Gale series include the use of 
hermetically sealed refrigerating 
units in all models, with ‘‘Freon” as 
the refrigerant. A new development 
is the “fluid cooled” static condenser, 


Norge Distributors 
Enter Big Orders 


(Concluded from Page 1, Column 2) 
edly the conference plan which 
brought distributors and their whole- 
sale men to Detroit in territorial 
groups. 

Programs for the various groups 
were identical and were carefully 
planned to give distributors maxi- 
mum benefit. The morning of the 
first day was devoted to a joint 
meeting of distributor principals and 
their wholesale men with Norge 
executives. Manufacturing, pricing, 
and merchandising policies for 1941 
were outlined. 

With each group the afternoon of 
the first day and the entire second 
day were devoted to individual con- 
ferences between Norge _ product 
managers and distributor principals. 


Not How Many, But How Good 
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New Sales Manager 


KENNETH FISK 
Newly appointed general sales 
manager for Holcomb & Hoke. 


Wolverine Tube Leases © 
Part of Detrola Plant 


DETROIT—To handle the in- 
creased demand for its “All-In-One” 
copper finned tubing, Wolverine Tube 
has leased two floors in the 
Detrola Corp. plant, reports Charles 
C. Limbocker, Wolverine chairman. 

Mr. Limbocker also predicts that 
Wolverine sales for 1940 will exceed 
by a considerable margin any year 
in the company’s history. He esti- 
mates that sales this year will show 
a 30% increase over 1939, that net 
profits before deduction of Federal 
taxes will be up about 20% over last 
year, and that even net earnings 
after the deduction of these taxes 
may slightly exceed those of 1939. 

The All-In-One tubing, which is 
manufactured in copper, aluminum, 
and other non-ferrous alloys, is be- 
ing used not only by such companies 
as Carrier and York for their air 
conditioning equipment, but also by 
such airplane manufacturers as 
Douglas and Boeing for heaters in 
commercial transport planes and for 
both United States and _ British 
military planes. 

Mr. Limbocker bases his financial 
estimates on the company’s present 
position compared with its net profit 
of $411,530, the equivalent of 97 
cents per share on the company’s 
common stock, reported for 1939. 
Dividends of 40 cents per share were 
paid in 1939 on Wolverine common, 
while 1940 dividends have amounted 
to 45 cents per common share. 

Wolverine’s backlog of unfilled 
orders, Mr. Limbocker points out, is 
bigger than it has ever been, and 
near-capacity production seems as- 
sured for the first quarter of 1941. 


Krich-Radisco Plans For 
2-Day New Year's Party 


NEWARK, N. J.—Following the 
precedent set last year, the manage- 
ment of Krich-Radisco, Inc., RCA- 
Victor, Bendix, Kelvinator, and 
Leonard distributor here, has decided 
to stage another two-day New 
Year’s party for the company’s 
dealers at the Berkeley Carteret 
hotel in Asbury Park, N. J. 

To qualify for this affair all a 
dealer has to do is to purchase 12 
model 19K RCA-Victor console radios 
at the regular dealer price. Having 
Satisfied this prerequisite, the rest is 
“on the house.” 

At the hotel each dealer and his 
guest will be provided with meals 
for two days, culminating in the big 
New Year’s Eve banquet. They will 
also be provided with room accom- 
modations which entitle them to 
participate in the horseback riding, 
Swimming, and other such sports 
Which the hotel makes available to 
its regular guests. 

A feature of the affair will be the 
awarding of a new 1941 Nash auto- 
mobile to one of the dealers attend- 
ing the Krich party. This car, 
gift-wrapped in cellophane, will be 
on display in the hotel lobby, ready 
to be driven out of the lobby and to 
the home of the dealer who wins it. 

The decision to repeat the New 
Year’s celebration held last year was 
reached after numerous dealers had 
expressed a desire for another such 
affair, and the management of the 
distributorship has indicated that it 
May possibly become an annual 
event. 
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Carrier Sells Allentown 
Plant To Arms Firm 


ALLENTOWN, Pa.—Sale of the 
old Carrier Corp. plant in Allentown, 
Pa., to the American Armament 
Corp., engaged in manufacturing 
artillery, machine gun, aerial bomb, 
and_ anti-aircraft gun parts, has been 
anniguriced by J. I.-Lyle, president 
of Cartier Corp. 

The 52,000-sq. ft. building on the 
old. Emmaus highway was one of 
five plants vacated in 1937 when 
Carrier moved to Syracuse, N. Y. 

“This brings to a successful con- 
clusion another phase of our consoli- 
dation,” Mr. Lyle declared. “At the 
present moment, of the five original 
plants, only the Bridgeport, Pa., and 
New Brunswick, N. J. plants remain 
unsold. We hope to have news 
regarding the sale of one or both of 
these plants in the near future.” 

According to Mr. Lyle, the Ameri- 
can Armament Corp. has instituted 
a $500,000 program designed to 
establish the Allentown plant as its 
principal unit in defense work. 


Average Price Holds Up 
Well In Knoxville 


KNOXVILLE, Tenn.—Dealer appli- 
ance sales reported for the month of 
October by the Knoxville Electric of 
Power & Water Board included 226 


They Take New Jobs Created At McQuay, Inc. 


Robert N. 
Weber, head && 
McQuay’s # 


new depart- H. T. Hall- 


household refrigerators, 271 ranges, ment giving “ “e “ ) stein, recently 
78 water heaters, and one air condi- specialized ‘ » appointed air 
tioning unit. service to e ¥ conditioning 
Average sales price of refriger- industrial ie application 
ators was $142, of ranges $135, and customers. engineer 0 
c. 


He was for 
merly with | 
Pairbanks- 

Morse. 


of water heaters $112. The air condi- 
tioner sold at $200. 


Twelve commercial refrigeration 
units were sold at an average price 
of $1,071, two cooling systems at 
$20,000, four milk coolers at $244. 


McQuay, 


No.of Average Total a Z " : ‘ , 
Equipment Units Price Value 59 Dairy Cooling Units Carrier-Bock Occupies 
Household H - 
| Installed In N. Hampshire Air Cooled Quarters 
Refrigerators ...... 226 «$ - $32,098 
Fe eee 1 4 : ‘ 
Woe heaters .... yh 112 oT CONCORD, N. H.—Sixty-one cool- DALLAS, Tex.—Offices and engi- 
ing tanks and 59 cooling units have neering departments of Carrier-Bock 
Commercial been installed this year in eight New Corp. and the southwestern head- 
Refrigerators ...... 12 1,071 12,84 Hampshire milk receiving stations quarters of Carrier Corp. have been 
= buena 2 20,000 40,000 With a total patronage of about 750 moved to a remodeled building at 
Milk coolers ....... “244-975 Producers. 708 N. Harwood. 
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AND OF COURSE THEY CARRY 


JOBBERS WITH LOCAL STOCKS 


Albuquerque, N. M.....Radio and Refrigeration Parts Co. SS Peer eee rer rer yr re rt Railey-Milam, Inc. 
Eee Ter ee Larson Supply Co. Milwaukee, Wis................. Gustave A. Larson Co. 
Atlanta, Ga........... J. M. Tull Metal & Supply Co., Inc. Milwaukee, Wis.............. Refrigeration Specialty Co. 
OS ee Clendenin Bros., Inc. Minneapolis, Minn............. Refrigeration & Industrial 
Baltimore, Md.......... Melchior, Armstrong, Dessau Co. Supply Co., Inc. 
EI 4 5. 6'a-d bis + ES bikd sare 6.4 KKM Parks & Hull Co. Montreal, Quebec, Canada....... Railway & Engineering 
Bay Shore, Long Island, N. Y........... Sid Harvey, Inc. Specialties, Ltd. 
SS | errr rrr es re Service Supply Co. Mt. Vernon, N. Y...... County Seat Plumbing Supply Co. 
re Cer rrt y A. E. Borden Co. ci a ok a ChER Reh eee ee T. W. Binder Co. 
TN ss 5 cca ic hida dae Whe Parsons Bros. OS ee Melchior, Armstrong, Dessau Co. 
Brooklyn, N. Y....... Coleman Electrical Supply Co., Inc. SS reer ee Resco, Inc. 
eres ey The Capson Company Lg, ee ee ee Enochs Sales Co. 
a ee Sere Melchior, Armstrong, Dessau Co. PE UES Wire 5 6 0b s ace dathbhiarmpenen Aetna Supply Co. 
“| errr re Perry Metal Products Co. New York, N. Y......... Melchior, Armstrong, Dessau Co. 
SS SS eee Melchior, Armstrong, Dessau Co. i | i rrr Paramount Electrical Supply Co. 
(0 OS. er eee: Root, Neal & Co. 0 8 Err rents Noland Co., Inc. 
Cambridge, Mass... ..: .Melchior, Armstrong, Dessau Co. Cumne, Caltt, . ww. ccc California Refrigerator Co. 
Cedar Rapids, Iowa......... Dennis Refrigeration Supply Oklahoma City, Okla................ Mideke Supply Co. 
Charleston, W. Va....... Air Conditioning & Refrigeration Omaha, Nebraska....... Ruegg Refrigeration Supply Co. 
Supplies, Inc. oS a ere ere Gustave A. Larson Co. 
CUI, UE Mia hi kik ws eveadeuwaeans Henry V. Dick Co. POM Dice cicekstesaeens White and Shauger, Inc. 
NG PCT TT TTT TCT Te Noland Co., Inc. RN Src Vouk a we Sek Marquette Equipment Co. 
NN GE ee ree The Harry Alter Co. SS er Electric Warehouse 
SE ere H. W. Blythe Company Philadelphia, Pa........ Melchior, Armstrong, Dessau Co. 
Chicago, Ill... .. Automatic Heating & Cooling Supply Co. Ee ae Victor Sales & Supply Co. 
RS ip nies sia ons 5) ekd eee ee iro Supply Co. I 5-6 ok 54-46 604445 See J. Carl White Co. 
ee Seg aka haa bee eae ee red C. Kramer ES SS aera Williams & Company, Inc. 
2 ae re The Merkel Bros. Co. i A erry eee, ee Wm. M. Orr 
SP er ree Williams & Co., Inc. Providence, R.I......... Rhode Island Supply & Eng. Co. 
OS ee Williams & Co., Inc. PN 66.466 k dss hey Cees Larson Supply Co. 
Columbus, Ohio........ Refrigeration Electric Supply Co. Rochester, N. Y......... Melchior, Armstrong, Dessau Co. 
MINOR, CRIN sk oss cain cov cs 6 oe Williams & Co., Inc. | a eee Ontario Metal Supply, Inc. 
i eererae The Electromotive Co. SR earl Gustave A. Larson Co. 
SO Seer Republic Electric Co. OS SS er ee Bristol Supply Co. 
eer The W. H. Kiefaber Co. Se eee Brass & Copper Sales Co. 
Denver, Colo........ McComb’s Refrigeration Supply Co. i SO I. 6 5 ooo e csc oeaeds R. E. Thompson Company 
EE ig 5b hoe * RA SSS 4 OOO J. M. Oberc, Inc. Salt Lake City, Uteh.................. Peerless-Utah Co. 
eS OS rr H. J. Schroeder Co. San Francisco, Calif.......... California Refrigerator Co. 
Green Bay, Wis................. Gustave A. Larson Co. Sioux City, Iowa.......... National Refrigeration Service 
S&S re Hasco, Inc. South Bend, Ind................ F. H. Langsenkamp Co. 
Harrisburg, Pa......... Melchior, Armstrong, Dessau Co. SS ee United States Electric Co. 
PeativorG, COOM.. ... 6. cc es Marsden & Wasserman, Inc. Springfield, Mass..................... C. P. Payson Co. 
Hempstead, Long Island, N. Y........... Sid Harvey, Inc. Toledo, Ohio......... The Heat & Power Engineering Co. 
ee Walter Refrigeration Supply Co. Toronto, Ontario, Canada........ Railway & Engineering 
ee | F. H. Langsenkamp Co. Specialties, Ltd. 
Jamaica, Long Island, N. Y.............. Sid Harvey, Inc. Io os: dwn tkcd tia, 4ick-81a: so Ra ee Aird-Don Co. 
Kansas City, Mo........ Forslund Pump & Machinery Co. po Err ee Machine Tool & Supply Co. 
PeGEVIIS, TOMM... 6. ce iges Leinart Engineering Co. Valley Stream, N. Y........:........... Sid Harvey, Inc. 
ee Perr ee Ruegg Refrigeration Supply Vancouver, B. C., Canada.............. Fleck Bros., Ltd. 
London, Ont., Canada. .. . Refrigeration Supplies Co., Ltd. Washington, D.C....... Melchior, Armstrong, Dessau Co. 
Long Beach, Calif............ L. B. Marsh (Allied Refr’n) Washington, D.C.............. Refrigeration Supply Co. 
ks kav ov adegehes ede Frank Gillett Co. eS See ee ee Winterbottom Supply Co. : 
Los Angeles, Calif............ Refrigeration Service, Inc. White Plains, N.Y.................County Seat Plumbing 
Los Angeles, Calif...... Refrigeration Supplies Distributor Supply Co., Inc. 
Louisville, Ky............ Louisville Mill Supply Co., Inc. NS 66 ahi 06 sw 5 Radio Service Co. 
EADOGM, TOM... weet es Anderson-Young Electric Co. Winnipeg, Manitoba, Canada..... Railway & Engineering 
EE ccs +o k.wx kd 00s eee Coen Lowe Electric Co. Specialties, Ltd. 
Os 54:54 a6 5% 54s cneet Gustave A. Larson Co. I BI 66.435 500 v0nssdaned Standard Supply Co. 


FACTORY REPRESENTATIVES 
CHICAGO... DAYTON... DETROIT... LOS ANGELES... NEW YORK... PHILADELPHIA...ST. LOUIS...SAN FRANCISCO 


GENERAL EXPORT REPRESENTATIVES 
MELCHIOR, ARMSTRONG, DESSAU CO., INC. 300 FOURTH AVE., NEW YORK CITY, N. Y., U.S. A. 


_ KEROTEST MANUFACTURING CO. 
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Willo 


Makes 


Her 


Debut At the 


Annual ASRE Convention 


Banquet 


Ever since the editor’s marriage 
last June there has been considerable 
pressure brought to bear upon him 
by friends in the industry to bring 


his bride out of that pumpkin-shell 
and let the boys have a look at her. 
So Willo “came out” at the annual 
banquet of the American Society of 


Refrigerating Engineers in New York 
Dec. 4. Here she is with: (1) Jack 
Schaefer of General Electric; (2) 
Louis Morse, Sr. of York and Louis 


Morse, Jr. of Westerlin & Campbell; 
Charley Logan of Superior; 
(4) Best-looking couple at the ban- 
Bob Tull of 


(3) 


quet: Mr. and Mrs. 


Westinghouse. Mr. Tull is one of 
the industry’s most inventive young 
engineers. Willo’s next showing: 
All-Industry Exhibition in Chicago. 


Time, Places, and People 


In days gone by, the mythical 
Constant Reader will recall, this 
column used to appear darned near 
every week. For some reason, there 
seemed to be more time to do things 
in those days. We still see just as 
many people, and they are just as 
interesting, but somehow there are 
fewer hours in the day now. 


There are so many people to talk 
about, if there were but the time 
and space to do it in. There’s “Hike” 
Newell, for instance, who is the 
Newell of Geyer-Cornell-Newell (Kel- 
vinator’s advertising agency). We 
had quite a rousing dinner last 
night, along with two of his hectic 
henchmen, “Happy Harry” Stahl 
and “Silent Stan’ Tobin, and ‘Bill 
Saylor of Kelvinator. 

Ever since I first met “Hike” 
nine years ago (he was then New 
England regional manager for 
Frigidaire) there’s been one thing 
about him that—thank God!—has 
stuck with him through a lot of 
hell-and-high-water. That’s his sense 
of humor. 

“Hike” carries a big load of re- 
sponsibilities, and always has. Maybe 
that’s why he likes to laugh so well 
—it relieves the tension. Anyway, 
he’s one of our favorites. 


PERSONALITIES 


By George F. Taubeneck 


Where Would Frank Be 
Without Charlie ? 


And that reminds us to muse upon 
the Damon-and-Pythias relationship 
of Frank Pierce and Charlie Lawson 
of Kelvinator, and to wonder how 
Frank would get along without 
Charlie. 

You hear a lot these days about 
Frank Pierce. He is given credit 
for everything from being “price- 
maker for the industry” to being the 
“man who rejuvenated Kelvinator.” 


Throughout 1940 he was the most- 
talked-about man in the refrigera- 
tion industry. He was at first 
pitied, then hated, then feared, and 
then admired. Today admiration is 
the sentiment most commonly at- 
tached to his name. 

Frank, of course, takes it all in 
stride. His attitude toward industry 
gossip now that he is on such a 
pedestal is no different than it was 
last March when his name was 
generally coupled with an epithet. 
He just doesn’t care what they say. 
He knows what he is doing, and why, 
and that’s that. 

But sometimes we think that one 
of the reasons for his equanimity 
under fire is the presence of Charlie 
Lawson. Charlie is one of those 


—@'however, that Charlie Lawson has— 


(1) Managing Editor Phil Redeker 
and friend. Phil claims he was 
“framed” in this picture. At least, 


that’s what he keeps telling ’em 
down at the office. (2) Art Hoh- 
meyer of Ranco. Eddie Graff ducked 


out of this one. (3) Jack Stone of 
Johns-Manville; (4) E. T. Williams 
and Harry Edwards. 


It'll 
be 
Colorful! 


Convention Issue 


Air Conditioning & Refrigeration News 


The January 8 


of 


lucky individuals who also knows 
the value of a laugh, and who senses 
the proper timing of good humor. 


Charlie’s value as an appraiser of 
ideas, as a shrewd judge of dealer 
reactions, as an I’ll-get-it-done man, 
cannot be assayed too highly. Frank 
Pierce probably knows better than 
anyone else just how priceless this 
value really is. But when all the 
chips are counted, we'll bet Frank 
finds Charlie most valuable of all 
as a friendly safety valve. 

They’re a great pair. 

* * * 


Charlie’s Career 


Mr. Pierce, the more highly pub- 
licized of the two, has enjoyed a 
career the various upward steps of 
which are undoubtedly well known 
to readers of this column. He started 
early, has gone far, and has never 
taken a backward step. 


It may not generally be known, 


despite his very youthful appearance 
—had a highly successful career in 
the electrical appliance business 
beginning more than two decades 
ago. 

After winning a B.S. (no cracks, 
now) degree in engineering at 
Virginia Polytechnic Institute, Char- 
lie went into the famous Westing- 
house “test course’ which has turned 
out so many outstanding American 
executives. 

In 1917 he was transferred to the 


sales section of the company, and in 
1921 he moved to Dayton, Ohio, as 


we Extra Value tine 


300 Ton Hydraulic Press 


Illustrated at left is another operation in the 
manufacture of Curtis products, a huge 300 
ton hydraulic press which shapes steel sheets 
and bars under the most accurate control. 
This press is utilized in making heads and 


Raconteur 


The funny part about funnyman 
Eddie McGovern, candid-snapped 
above, is that he will know what 


the word “raconteur” means. 
Eddie, known as the best story- 
teller in the A.S.R.E., and a 
“regular guy” if anybody ever 
saw one, is also Phi Beta Kappa 
and Tau Beta Pi and erudite as 


all-get-out. 
sales manager for the Day-Fan 
Electric Co. 
This well-known old concern 


manufactured small electric motors 
and fans, and later made radios. 
Charlie became vice president. When 
General Motors bought them out in 
1927, he was made general sales 


©' manager. 


Five years later the Frigidaire 
people decided they wanted him, so 
he moved his office a few blocks, 
and soon thereafter (1934) was 
appointed household _ refrigerator 
sales manager of that company. 

So you see Charlie has quite a 
record of experience in this business, 
and it’s a safe bet that he hasn’t 
forgotten a _ single lesson learned 
during that eventful 20 years. 

* * * 


Hi-Test, Anti-Knock 


an achievement for one his age, and 
relatively short connection with this 
outfit. 

At 39, Paul is probably the young- 
est chief executive in the household 
refrigeration business. And he’s 
doing all right, too. Philco’s total 
sales this year are well past the 
100,000 mark, which definitely puts 
Philco in the “big time” as far as 
refrigerators are concerned. 


First time Paul and his attractive, 
red-headed wife entertained the 
writer at dinner (back in 1930), it 
was in a white, one-story cottage in 
Evansville. He was then advertising 
and sales promotion manager for 
Servel. 

Successive rises brought invitations 
to dinner in Chicago, Indianapolis, 
and then Philadelphia—each in a 
nicer home, a better neighborhood. 
It was a regular Horatio Alger, 
Home-Town-Boy-Makes-Good _ pere- 
grination, these dinner invitations of 
the Joneses. 

About a fortnight ago the Joneses 
entertained us (I have an attractive, 
red-headed wife, too!) at a home 
which, well, shall we say, is in 
keeping with his latest advances. 
It has a two-story living room, with 
a second-floor balcony. 

Paul probably won’t appreciate 
these revelations, because they may 
sound as if he is “putting on the 
dog.” On the contrary, neither he 
nor Mrs. Jones have changed one 
iota from the good Hoosiers they 
were when first we met. They are 
simply arranging an adequate setting 
for their darling daughter, who is 
just about to enter upon the “I’ve 
met the nicest fellow, Mother” stage. 

* * *& 


Bobby Price 
Moves on Up 


All these Horatio Alger stories 
remind us that we have one of our 
own to report. The popular Bobby 
Price, staff reporter for the NEWS 
during the last two years, is leaving 
us the first of the year for a really 
swell job. 

Bobby is going to join Elston D. 
Herron—who was Bobby’s predeces- 
sor as the Glamour Boy of the NEWS 
—in the personnel department of the 
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tion and dependable performance 
of every Curtis condensing unit. 


ano COMMERCIAL 


shells for Curtis receivers and for other pressed And then there’s Paul Jones, head Owens-Illinois Glass Co. in Toledo. 

steel il tin Miele ania of Philco’s refrigerator operation. His new job should make full use ie 
OSS POSS USE OB WUIUS PrOSEce. He has recently been made a vice of his remarkably winning person- al 

Such ' benthtetetent " president of the enormously suc- ality and capacity for group enter- 4“ 
a ~ ypical of the Custis cessful Philco Corp., which is quite tainment. HAVE 
method of manufacturing—to create and _—_— MAKE 

fabricate Curtis products in the Curtis e 
plant, under Curtis supervision from to bul 
drawing board to the finished unit. Tra- a 
ditional standards of Curtis quality, — 
The Curtis 15 HP. engineering and precision methods are : san 
Shell and Tube followed all the way. The result is the ricated 
— o LJ he Y IS exceptional value reflected in the ' ound, 
i REFRIGERATION high efficiency, economical opera- 2 Ck, ee insuring 
AIR CONDITIONING i. . : : be May v 

get it in WOLVERINE TUBING 


“Builders of Condensing Units 
Since 1922" 


CURTIS REFRIGERATING MACHINE CO., 1912 Kienlen Ave., St. Louis, Mo. 
Division of Curtis Manufacturing Company 
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Selling ‘Through the Dealer’ 


Rather Than “To the Dealer 


The Function of the Wholesale Salesman 


H. M. Butzloff, au- 
thor of this. series 
of articles, is central 
sales manager for 
Norge. Before that 
he had many years 
of experience in the 
field distribution end 
of the household 
electric refrigeration 
pusiness, with West- 


inghouse, and with 
the old Stover Co., 
original Frigidaire 


distributor in the 


Chicago area. 


As the new lines of refrigerators are about to be introduced 
AIR CONDITIONING & REFRIGERATION NEws believes that this 
series of articles, which tell how a wholesale salesman can do a 
better job, is particularly timely. This is the fourth in the series. 


By H. M. Butzloff 


Selling Ideas, Not 


Merchandise 
SALES STIMULATION 


One of the biggest jobs of a 
wholesale salesman is to inspire and 
enthuse his dealers and salesmen to 
do a better job. Enthusiasm has 
been rightly selected as the most 
necessary single quality of a sales- 
man. Since this is true, then the 
quality of enthusiasm should always 
be developed. 

You do not develop much enthu- 
siasm in either a salesman or a 
dealer when you ask him “how’s 
business” and then start to sympa- 


thize with him on the problems and 


state of his business. 

Long talks on war and politics 
will not stimulate business for you. 

The specialty business has long 
been known for its stimulation of 
salesmen to greater efforts through 
contests, competition, and pride of 
accomplishment. You can take ad- 
vantage of most manufacturer’s 
merit clubs, as well as having in 
your bag of tricks suggestions for 
a contest that a dealer might run 
to stimulate enthusiasm in his sales- 
men such as: 

(1) Straw hat week. 

, (2) Baseball or football 
contest. 

(3) Vacation contest. 

(4) Races—horse, boat, or auto. 

(5) Holiday contests—Thanksgiv- 
ing and Christmas. 

(6) One day sales drives—Spring 
Festival, Opportunity Day, Discov- 
ery Day, Fall Festival, Clean-Up or 
Mop-Up Drives. 

(7) Punchboard. 

(8) Fighting Contest — pairing 
salesmen to win individual bouts and 
a free for all. 

(9) Golf contest. 

To illustrate how easy it is to 
suggest such a plan, here is an out- 
line of a contest plan that will really 
“bring home the bacon.” It is a 
simple plan that can be used with 
four salesmen or 40. It has every- 


ticket 


thing needed to arouse the utmost 


a 


enthusiasm among individual sales- 
men. 

SPRING DERBY CONTEST—A 
sales-stimulating plan for larger 
dealers. 

THEME: Built around a_ race 
track. 

PURPOSE: To build an organiza- 
tion’s retail sales through promoting 
greater enthusiasm and sales “drive” 
among the individual salesmen. 


SCOPE: Can be used by dealers’) 


with three or more salesmen: 

THE PLAN: 

(1) Assign to each man the name 
of a race horse: such as “Sea Bis- 
cuit,” “War Admiral,” etc. 

(2) Lay out a large race track on 
a blackboard or chart. 

(3) Divide the track into periods 
of the contest—weeks or days—or 
parts of 100 to represent quota. 

(4) Show progress of the race by 
putting horses in their respective 
positions either daily or weekly. 

(5) Assign each man a contest 
quota, loading them so that they 
are fair to all. 

(6) Each percentage of sales to 
quota represents progress in the race. 

(7) Salesmen can be known either 
as a horse, or the jockey of a horse. 
Supervisors or captains of teams 
can be classed as “trainers.” Sales 
managers and others can be classed 
as owners of the horses. 

(8) Suggest using mimeograph 
bulletins or race results bulletin and 
call it “Racing Form.” 

(9) “Racing Form” can be made 
a vehicle for some informal good 
humor and “bit of ribbing” of the 
various men on the teams. Question- 
able training practices, weight of 
jockeys, treatment of horses, etc., 
can be touched on in a humorous 
manner. 

(10) Awards can be laid out in 
accord with the volume of business 
expected to develop during contest 
period. Awards should contain: 

a. Major Awards—tist, 2nd, and 
3rd prize at close of contest period. 

b. Weekly or daily prizes based 
on performance for that period. 

c. Parimutuel can be brought into 
the contest. This can be done with 
side bets, or payment of the awards 


“HAVE CLARAGE 
MAKE THEM!” 


Every year we shi 
to builders of air 
Conditioning units thousands upon thou- 
sands of Ciarage Blower Wheels and 
Assemblies. 

This smaller equipment is designed with 
the same skill characteristic of the larger 
vlarage apparatus—just as carefully fab- 
ricated and tested. 

And we have sizes to meet ALL RE- 
OUIREMENTS—with slow speed operation 
"suring SILENT PERFORMANCE. 


May we have your next inquiry? 


CLARAGE FAN COMPANY 


- OO, MICHIGAN 
Soles Offices in All Principal Cities 


<e 
—@ 


‘on the basis of so much for a $2.00 


ticket—Win, Place, Show. 

There are many other suggestions 
that can be made for running con- 
tests. It is wisdom for the good 


_wholesale salesman to be ready at 


all times with a timely suggestion to 
keep the volume rolling or pick up 
any slackening of effort on the part 
of the salesmen. The result can be 
nothing other than to build greater 
sales for the retailer as well as 
yourself. 


KNOW YOUR PRODUCT AND 
TRAINING SALESMEN 


The demands made on the whole- 
sale salesman today are very much 
different than they were several 
years ago. A decade ago training 
was limited to large selling organi- 
zations, but now it becomes the duty 
of a wholesale salesman to hold 
meetings, to train dealers and sales- 
men, not only in the product but in 
proven sales technique as well. 

Therefore it becomes requisite that 
he be fully informed as to his prod- 
uct and its proper sales technique so 
that he can help train his selling 
organization. 

Nothing is more discouraging to 


the retail selling man than having 
a wholesale salesman conduct a slow, 
uninteresting, uninformative meet- 
ing. You have to be smart these 
days, because competitive conditions 
make it necessary that you excel in 
this most important department of 
your job, if you are going to hold 
the respect of the selling men. 

Most manufacturers furnish ade- 
quate material such as sales man- 
uals and primers. A little attention 
to these will make you an expert on 
your product, as well as gain the 
respect of the men who are out 
getting the volume for you. 

It is necessary oftentimes to go 
back to simple fundamentals of sell- 
ing in order to make the selling 
technique effective. If you can 
teach your salesmen how to classify 
a prospect as a suspect or prospect 
or the features he is most interested 
in, you have gone a long way toward 
making your sales story effective. 

Basically, you must train sales- 
men in the simple things, such as 
approach, demonstration, and closing. 
These three things are still the basic 
simple principles of selling. 


(To Be Continued) 


Warren-Norge To Handle 
Northern New Jersey 


DETROIT—Appointment of War- 
ren-Norge Co. of New York City as 
distributor for the Norge line of 
household appliances in the northern 
New Jersey territory formerly 
served by Norge Sales Co. of New 
Jersey has been announced by E. L. 
Frohlich, Norge eastern manager. 

Warren-Norge Co. will continue to 
hold the distributorship for metro- 
politan New York. 


Gulfport Dealer Tries Some Stunts In 
Selling To New Defense Encampments 


GULFPORT, Miss. — Specialized 
sales tactics have been adopted by 
L. J. Zollman, owner of The Radio 
Shop, Philco refrigerator and radio 
dealership here, to cash in on the 
flock of gilt-edged prospects literally 
“dumped into his back-yard” by the 
national military preparedness pro- 
gram. 

Completion of Camp Shelby, larg- 
est conscription training camp in the 
South located at Hattiesburg, Miss., 
just 50 miles from Gulfport, has 
created a wide-open new appliance 
market in that the camp is to be- 
come a permanent military site, and 
as a result many Army officers are 
being installed in permanent homes 
on the cantonment grounds. 

The Radio Shop is capitalizing 
upon this new market with a special 


schedule of evening appointments 
for camp officers, many of whom are 
unable to leave their posts until 
after “mess.” The firm’s salesmen 
have “ready-made” prospect files in 
the published lists of officers who 
are being assigned to the camp. 


' Most productive idea Mr. Zollman 

has developed in connection with 
selling to this new field was the 
mounting of a new Philco refriger- 
ator on the back of a %-ton truck, 
with signs carrying the name of the 
dealership, and parading it around 
the camp daily for two _ weeks. 
Salesman driving the truck merely 
took down the names of the officers 
who stopped him, made evening 
appointments later, and closed more 
than a score of sales without a 
demonstration, it is reported. 


Roberts & Roberts ‘Tryout’ Kitchen For Use of 
‘On the Fence’ Prospects Is Sales Clincher 


LOS ANGELES—When _ Roberts 
& Roberts Electrical Co., Frigidaire 
dealership here, thinks it has a 
woman definitely interested in one 
of the appliances which it sells, it 
tries to clinch the deal by inviting 
her to spend a few hours in the 
store’s complete all-electric kitchen, 
and to bake any of a variety of 
cakes for which the company pro- 
vides the recipe, the ingredients, and 
even a helper. 

When the store was remodeled 


+ 


early last summer, the management 
designed the model kitchen in such 
manner that every facility could be 
in constant use without congesting 
the store in any way. This was 
accomplished by partitioning off the 
kitchen from the rest of the store, 
and by providing plenty of chairs, 
a spacious closet for wraps, and all 
essentials to comfort. 

Cake-baking days are scheduled 
once weekly. On other days the 
kitchen is used for demonstrations. 


FZ MA, Vice-President in charge 

Y; of the Kitchen, likes 
Du Pont DULUX because of its beau- 
tiful, snowy whiteness, its ease of 
cleaning and its resistance to food 
spots. and household grease stains. 


Sally, Bill, and Buddy—each has a different reason 
for liking the DULUX finish on the new Christmas refrigerator 


Dils pays the family bills. He 

likes DULUX because this 
finish is so durable it will keep the 
refrigerator sparkling white for years 
to come. He knows he got the best 
buy when he insisted upon DULUX. 


> DULUX is one of the finest ‘‘extras”’ that ever helped clinch a sale. It clicks 
with customers because it has every quality needed in a refrigerator finish— 
snowy whiteness, ease of cleaning, spot resistance, rugged durability. That's 
why so many salesmen find it pays to mention DULUx—Made by Du Pont— 
early and often in every sales talk. It pays . . . because it helps sell refrigerators 
faster, E. I. du Pont de Nemours & Company (Inc.), Wilmington, Delaware. 


THE MODERN FINISH FOR MODERN ere ile WORg 


3g business is BUMPS! 


Duddy And he likes 


DULUX because he won’t be scolded 
if he gives it an accidental bump, 
for DULUX is resistant to bumps 
and knocks, chipping and cracking. 


REG.U.S, PAT. OFF. 


DULUX 


REGUS PAT. OFF, 


FINISH 
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“The difference between a 
wholesale and a retail price for 
merchandise covers, generally 
speaking, the cost of handling 
a large number of small trans- 
actions instead of one large 
one. No way has been found 
to eliminate these costs, and 
when goods are offered the 
public at ‘wholesale’ prices, the 
costs continue, and the seller 
is not a wholesaler but in fact 
is in a retail business. If he 
did not make a retailer’s profit 
on these sales, it is safe to say 


he would not stay long in 
operation. 
“These are such obvious 


truths, and the fallacy of hop- 
ing for something for nothing 
in these deals has been demon- 
strated so often, it is wonderful 
that anyone is still taken in by 
them. Yet people continue to 
be, if not by a ‘wholesale’ price 
as such, then by ‘discount’ and 
‘credit’ card arrangements, 
which come to the same thing. 


“All such should be examined 
with caution, and only by those 
thoroughly acquainted with 
goods and with values. And 
always with the reservation 
that no one in business is 
giving anything away; that 
probably one is paying all the 
offered merchandise is worth, 
and is lucky to get out on 
those terms.” 


—The Detroit News 


Price Brackets 
To Remain In 
Status Quo 


ARLY reports would indicate 

that the coming’ season’s 
refrigerator prices will remain in 
the very low price brackets which 
obtained all through 1940. 


Kelvinator’s announcement (see 
page 1 of this issue) shows list 
prices beginning at $114.75, which 
was last season’s base _ price. 
There are some reductions in the 
higher brackets, and possibly the 
“step-ups” from one price bracket 
to the next are a little bit more 
logically arranged. Otherwise, the 
status remains quo. 


Although many others remain 
to be heard from, Kelvinator’s 
price schedule may be considered 
a pretty good bellwether for the 
flock. It was Kelvinator’s drastic 


reductions last year which set 
the pace for the industry. 


It had been predicted that there 
might be small increases in prices 
this season. A great many people 
devoutly hoped so. Beginning 
with a base price of $120, for 
example, a very attractive set-up 
of step-ups could have _ been 
arranged. Most of the dealers 
we’ve talked with believe that just 
as many sales could be made at 
$120 as at $115. 


However, it must be assumed 
that the industry’s pricers know 
what they are doing, as evidenced 
by the record-shattering sales 
made in 1940, and the excellent 
profit statements shown by so 
many concerns. 


Undoubtedly the 1941 models 
offer the best refrigerator value 
of all time. Appearance is slicker, 
performance is better and more 
economical, and convenience fea- 
tures have really made a two-year 
jump rather than a normal one- 
year advance. At these prices, 
they should be rather easy to 
sell. 


Market analysts have recently 
been predicting that 1941 house- 
hold refrigerator sales may top 
3,000,000. That’s a lot of refrig- 
erators, and it may be an exces- 
sively sanguine hope. However, 
the analysts point out: 


(1) Low-income families will 
continue to buy these low-priced 
refrigerators in large numbers, 
because an electric refrigerator 
is an item they have long wanted, 
and it’s now priced so that prac- 
tically any wage-earner can have 
one. 


(2) Hundreds of thousands of 
new wage earners, recently ab- 
sorbed by defense industries, will 
now be in the market for the 
first time since electric refriger- 
ators really came of age. 


(3) Better times will mean 
more replacements, because prod- 
uct improvement is now. so 
marked, and because people in 
the middle and higher income 
brackets are showing a _ strong 
disposition to “nail down” their 
better incomes by investing them 
in useful tangible goods. The 
1941 low prices on electric refrig- 
erators will also be a welcome 
relief from higher prices on so 
many other items they might be 
considering. 


(4) Ice users—those who still 
remain, and it’s surprising how 
many there are—can now be 
shown such an economy story 
that it will be difficult for large 
numbers of them to refrain from 
making the change-over. Com- 
bination of low original cost, easy 
terms, and exceedingly low oper- 
ating and upkeep costs now 
interweave into a set of figures 
which are said to make it almost 
expensive to use ice in many 
instances. 


It should be a great year. 


BOOKS 


Chamber’s Technical 


Dictionary 


Edited by: C. F. Tweney and L. E. 
C. Hughes. Published by: The 
Macmillan Co., New York, 1940. 
Review by: Robert P. Nixon. 


This new kind of dictionary, to 
which contributions were made by 
a notable group of recognized au- 
thorities, is designed for everyday 
use in interpreting technical terms 
used in engineering, construction, 
the mechanic trades, manufacturing 
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They'll Do It Every Time . . . 


By Jimmy Hatlo 
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industries, medicine, and _ various 
pure and applied sciences. 

Compared with specialized glos- 
sories available in some professions 
and scientific industries, it is less 
technical, more readable; less de- 
tailed, but more comprehensive. This 
first edition is a great start toward 
a completely usable reference book 
of industrial and scientific terms, 
written in language which the prac- 
tical man in a trade or business can 
understand. 

It may be called “a great start” 
because it is not all-inclusive, nor 
does it claim to be. It deals with 
123 general subjects, from ‘‘acoustics” 
to “zoology” and in general it is 
useful, clear, and comprehensive 
throughout. Yet the list of subjects 
includes neither air conditioning nor 
refrigeration, and the treatment of 
these two subjects is not such as 
will be helpful to those employed in 
the industry. 

“Air conditioning” is defined in 
this dictionary as: ‘The process 
whereby atmospheric air is cleaned 
and brought to a suitable condition 
of temperature and humidity prior 
to admission to buildings, factories, 
cinemas, film laboratories, telephone 
exchanges, studios, etc. The double 
adjustment is made by washing the 
air with water refrigerated to the 
desired dewpoint and then heating 
it to the required temperature.” The 
definition of refrigeration is similarly 
inadequate. 

Various types of valves, fittings, 
controls, and parts used in the indus- 
try are generally not defined. Thus, 
air conditioning and _ refrigeration 
are not covered in this first edition. 

At the same time, the dictionary 
will doubtless prove of great value 
to many men in all phases of the 
industry’s activity, as a guide to the 
meaning of terms used in the related 
fields of engineering, construction, 
and general manufacturing. In any 
contacts with other industries or 
businesses, aeronautics, architecture, 
hosiery, mining, oils, plastics, tan- 
ning, textiles, or surveying this tech- 
nical dictionary will help the sales- 
man, engineer, and executive to talk 
in his customer’s language. And 
aside from business, the average 
man will get a lot of satisfaction 
from its ready answers to technical 
puzzlers which otherwise would go 
annoyingly unsolved. 


Refrigeration Manual 


1414 Grant St. 
New Albany, Ind. 
Sirs: 

I received Manual No. C-2 dealing 
with Commercial Refrigeration stat- 
ing that this is just a partial ship- 
ment. So far I think this has 
wonderful information in it. 

Please find in this letter $2 for 
which please send me a copy of 
Industrial Refrigeration Manual No. 
E-1. 


KARL QUEBLEMAN 


LETTERS 


Appliance Sales In 
Dallas, Texas 


Philco Radio & Television Corp. 
1501 Rhodes-Haverty Bldg. 
Atlanta, Ga. 

Editor: 

I note on page 7 of your Nov. 20 
issue a list of the refrigeration and 
appliance sales for the first nine 
months of 1940 in the Dallas area. 


This sales recap indicates that there 
was a total of 2,220 radio sets sold 
in Dallas by 66 dealers during the 
month of September, 1940. 

In order that I may secure the 
maximum benefit from this informa- 
tion, I would like to know what 
percentage of the state these 66 deal- 
ers represent, i.e. what their geo- 
graphical location is. 

I will therefore very greatly appre- 
ciate your forwarding me a list of 
the dealers, showing their names and 
the towns in which they are located. 

R. J. WHITE, 
Southwest Div. Manager 


Answer: We do not have any 
further breakdown of the Dallas 
figures given in the Nov. 20 issue of 
the News which would show the 
efforts and territories of the _ indi- 
vidual dealers. 

These figures were compiled by the 
Dallas Power & Light Co., 1506 Com- 
merce St., Dallas, Tex. and perhaps 
they could provide you with the 
additional information that you are 
seeking. 


‘Conditions You Stated 
Did Exist’ 


83 Springfield Ave. 
Newark, N. J. 
Nov. 26, 1940 
Dear Mr. Redeker: 

While visiting a refrigeration store 
in Newark I was looking over a 
magazine put out by the Business 
News Publishing Co. 

I was very much interested in the 
editorial “A Sad State of Affairs.” 
I have never read anything more 
truthful regarding unionized labor. 
I have been a foreman and assistant 
superintendent and the conditions as 
you stated existed. 


Can I purchase or 
secure a copy of the above? 
issue was of Oct. 16. 


CHARLES F. HERMES 


in any way 
The 


Westinghouse Controls 


80 Water St. 
Torrington, Conn. 
Nov. 29, 1940 
Editor: 

Will you kindly inform me who 
manufactures the controls for the 
Westinghouse refrigerators. 

‘Rocco GALGANO 

Answer: We understand that the 
controls for Westinghouse refrigera- 
tors are made by Westinghouse 
Electric & Mfg. Co. at their plant 
in East Springfield, Mass. 
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Refrigerator Sales 
Statistics 


Jackson Ice Co. 
19 11th St. So. 
St. Petersburg, Fla. 
Editor: 

No doubt you have published from 
time to time in AIR CONDITIONING & 
REFRIGERATION NeEws all the answers 
to the questions that I have in mind, 
however, I have neglected to record 
the data, and will be greatly obliged 
if you will supply the information 
requested. 

1. Estimated number of domestic 
and commercial mechanical refriger- 
ators in use in the U. S. A. 


2. Estimated number of wired homes 
in the U. S. A. 

3. Sales of mechanical refrigerators 
(a) domestic, (b) commercial, for the 
years 1935-1939. 

4. If available, would like to know 
the number of mechanical refriger- 
ators sold from, say, 1925 up to the 
present time. 

N. B. JAcKSON 

Answer: We believe that the Feb. 
21, 1940 issue of the News would 
answer all the questions you have 
enumerated. We will be glad to send 
you a copy of this issue if you so 
desire. Its cost is 20 cents. 


Ice Cube Cutter 


Manufacturers 


Equipment & Furniture Co., Inc. 
Hepburn & Fifth Sts. 
Williamsport, Pa. 

Editor: 

Will you please advise us imme 
diately where we can purchase the 
Reinhold ice cube cutter, and give 
us the names of some other manu- 
facturers of this item. 

EQUIPMENT & FURNITURE Co., INC. 

Answer: Replying to your letter 
asking where to purchase the Reit- 
hold ice cube cutter, we suggest that 
you write direct to the manufacturer, 
Reinhold Mfg. Co., 8628 Medbury, 
Detroit, Mich. 

Other manufacturers of ice cube 
cutters are: Gifford-Wood Co., Gray- 
bar Bldg., New York, N. Y.; Jos. A. 
Martocello & Co., 229-231 N. 13th St. 
Philadelphia, Pa.; The M. J. Uline Co. 
Washington, D. C. 


Household Manual 


67 Electric Ave. 
Fitchburg, Mass. 
Sirs: 

Have received manuals and very 
pleased with them. Please send C.0o.d. 
Household Refrigeration Manual No 
4. 


Also put me on your mailing list for 
information on future new manuals. 
Pau, ScHROTH 


Up-To-Minute Data 


188 South Main St. 
Woonsocket, R. I. 
Sirs: 

I have enjoyed reading your pape 
because I find it very education’ 
besides having all the up-to-the-minv 
data of what’s going on in the nd 
conditioning and refrigeration indu 
try. 
ARTHUR J. BOURBON NIERE 
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Another Frank Statement 


cAn announcement of Kelvinator’s 1941 Program and 


how it assures even greater profits to Kelvinator retazlers 


In fact, with sales more than 214 times those 

of the year before, we are told by many re- 
tailers that this was their best profit year in the 
refrigeration business. 


T° YEAR Kelvinator retailers made money. 


This was the natural and expected result of 
Kelvinator’s radically different 1940 Program— 
which brought to the industry as a whole the 
greatest volume it had ever enjoyed. 


It is only natural that the industry today should 
be watching Kelvinator with the keenest interest — 
waiting for Kelvinator’s next statement of policy. 


Now is the time to make that statement. 


@ The Kelvinator plan of 1940 was only the 
first step in a far more inclusive program— 
one that has been conceived from the beginning 
with the needs of the refrigerator retailer—the 
man who built our industry—as the primary 
consideration. 


I have made the statement many times that it 
is within the power of the manufacturer and the 
distributor to relieve most of the problems refrig- 
eration retailers are faced with. I make that same 
statement again now and say that Kelvinator is 
determined to continue its efforts in that direction. 


Because retailers told us there were too many 
models, one of the outstanding accomplishments 
of last year’s program was our concentration on 
fewer models—the big six and eight cubic foot 
models that people really want. 


@ This year we have condensed an entire 
lineof refrigeratorsintoexactly eight models. 
—six six-footers and two eight-footers. Your in- 
ventory investment is less—our manufacturing 
program is again simplified. 


Because we were determined to enable Kel- 
vinator retailers to meet all types of price com- 
petition, the announcement last year of Kelvina- 
tor’s new prices electrified everyone who had 
anything to do with refrigerators. This year’s 
prices are just as sensational. 


by FRANK R. PIERCE, General Sales Manager 


Kelvinator Division, Nash-Kelvinator Corporation 


@ Kelvinator not only has a more effective 
price program again—but even more impor- 
tant we have built enormously greater value 
into every model in the line. 


Which brings me to one of the most significant 
features of the entire 1941 platform. 


Salesmen had told us it was almost impossible 
to logically justify the price differences between 
low-priced models and fully equipped models. 


The Kelvinator Step-up Plan of 1940 you hailed 
as the best ever devised. In fact, it proved so 
successful that 80 per cent of all Kelvinator sales 
averaged $160.23. 


@ The Kelvinator Step-up Plan of 1941 is a 
salesman’s dream. Briefly, it is based on a 
price scale in which the exact va/ue of the fea- 
tures in every model determines its cost. 


Kelvinator salesmen will not have to justify a 
substantially higher price on the basis of obvi- 
ously inexpensive gadgets. 


The 1941 Kelvinator Step-up Plan is so logical 
and so easy to visualize that we say Step-up 
Buying will replace Step-up Selling. 


And the models which your prospects will buy 
most readily are the ones on which your profits 
are the greatest. 


Retailers have told us that there are too many 
competing outlets for electric refrigeration. 


Last year we inaugurated a plan to limit the 
number of dealers in each community so that 
each dealer could obtain a sufficient volume at 
full retail prices to make a real profit. This plan 
proved highly successful. 


@ This year we are projecting an even more 
comprehensive system of protected markets, 
which can be summed up in the phrase— ‘‘A deal- 
er for every market—a market for every dealer.”’ 


I come now to the climax of our 1941 story. 


No plan—no program—however carefully con- 


ceived and executed, can be lastingly successful 
without an outstanding product. 


Kelvinator has that product. 
@ A brand new refrigerator. 
@ A new kind of refrigerator. 


And, frankly, we’re as proud of the 1941 Kel- 
vinator as a father with his first son. 


But no words of ours can possibly give you a 
true picture of the beauty of this new and utterly 
different 1941 Kelvinator. When you see it I 
think you will agree with the people who call this 
“The Most Beautiful Refrigerator in the World.” 


@ And, in addition, Kelvinator retailers will wel- 
come the news that for 1941 the Kelvinator Elec- 
tric Range Program will be just as aggressive and 
just as complete as the Kelvinator Electric Re- 
frigerator Program. The same principles apply — 
fewer models— increased production—lower prices 
—and a profitable franchise. 


We're getting off to a fast start in 1941. 


And I frankly believe that this is going to be 
the biggest and most profitable year we and our 
retailers have ever enjoyed. 


We’ve burned a lot of midnight oil to create an 
unbeatable combination of product, price and 
strategy. 


This is the year to cash in. 


I suggest that you get in touch immediately 
with your nearest Kelvinator distributor or fac- 
tory branch. 


Or, if you like, communicate with me direct. 


General Sales Manager 


KELVINATOR DIVISION 
Nash-Kelvinator Corporation, Detroit, Mich, 
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Model SS-6—A big 634 cubic foot model. New 
Kelvalyte trim on cabinet throughout to replace 
old-style breaker strip. There’s a big Moonstone 
glass chill tray under the Freezer Unit. Two extra- 
fast Freezing Shelves. 84 ice cube capacity—9 lIbs., 
11.8 sq. ft. shelf area. Plus all of the basic 1941 
Kelvinator features listed at the right. $1 1 475" 
Price is only 


Model D-6 — A 6%4 cubic foot equipped model. Has a 
big Sliding Kelvin Crisper with porcelain top. Easy- 
to-clean, stainless steel Cold-Ban. Moonstone glass 
Cold Chest. Two extra-fast Freezing Shelves. 4 Pop- 
out Ice Trays with 64 ice cubes—8 lbs. capacity. 11.8 
sq. ft. of shelf area. Plus all of the famous basic 
1941 Kelvinator features. .... Only $] y) 495" 


Model S-6+ — Completely equipped 63/4 cubic fcot 
model. 5-Way Magic Shelf. Glass-covered Sliding 
Crisper with increased capacity. Moonstone glass 
Meat Chest with glass cover. Stainless Steel Cold- 
Ban. Vegetable Bin. Sliding half-shelf. 4 Pop-out Ice 
Trays with 64 ice cubes—8 lbs. capacity. 11.8 sq. ft. 
shelf area. 2 extra-fast Freezing Shelves. Plus all 
basic 1941 Kelvinator features. . . Only $] 3995" 


In 8% cu. ft. size Model S-8 only $179.95* 


OR months now the little 

man in the Kelvinator 
ads has been saying ‘‘You 
ain’t seen nothin’ yet.”’ 


Well, here it is—the an- 
swer to a merchant’s prayer—a sweetheart in 
gleaming enamel and stainless steel and crys- 
tal-clear glass. 


And a step-up plan so logical—so fool-proof 
—that you no longer have to sel] them up— 
they buy up! 

@ The ’41 Kelvinator not only looks different 
—it 1s different. 


The cabinets are one piece sides and top, 
welded, rigid steel—not a tooth-pick of wood 
anywhere. And although sizes have been in- 
creased so that a six-foot model is now more 
nearly seven feet in size, the rear of the shelves 
are inches nearer the front than before. 


And around the door opening is the gleam- 
ing Cold-Ban—a wide band of Stainless Steel. 
This easy-to-clean Cold-Ban eliminates some 
80 hard-to-clean screw-heads found on con- 
ventional refrigerators. 


@ Look at the new Kelvinator again for Extras. 


From Model SS-6 to Model D-6—an easy 
jump of just ten dollars—and your customers 
get a big Sliding Crisper—stainless steel Cold- 
Ban — Moonstone Cold Chest —4 Pop-out 
Ice Trays. 


@ Then step up to the famous model S-6— 
(counterpart of the most popular model of- 
fered to the public all last year)— an easy jump 
of just fifteen dollars—and look again. A new 
kind of Sliding Crisper with a clear-glass cover 
... 30% bigger than last year. An amazing 
new Magic Shelf that gives you five finger-tip 
adjustments and makes possible one of the 
cleverest and easiest demonstrations ever de- 
vised. Salesmen get a big kick out of this easy- 
to-do Magic Show. And underneath—a Vege- 
table Bin that holds a bushel and a quarter of 
dry vegetables. 


@ Then step up to Model R-6—a jump of only 
$15 more and see what Extras you can offer. 
And remember—this used to be a $30 to $40 
jump at the very least. 


Ninety-nine cubes of ice—12 pounds—50 
per cent more than the S-6—not just one 
Crisper but two, covered in gleaming glass— 


a Removable Freezer Shelf—a double width 
Dessert Tray—Complete Deluxe Equipment. 


@ Step up again—just $5—and you have the 
famous PS-6—twin of the S-6 except that it’s 
a Porcelain cabinet for only $20 more. 


@ Then move on to the crowning achievement 
of the Kelvinator line—the Moist-Master for 
1941—a new kind of refrigerator and a new 
kind of refrigeration. 


It’s just twenty dollars higher in price—and 
it’s so beautiful it takes your breath away. 


Shelves are of crystal clear glass. And it 
offers an entirely new principle of refrigeration. 


In addition to the coils that freeze ice, there’s 
a separate set of coils concealed in the walls. 
These refrigerating coils maintain correct 
humidity and temperature throughout. No 
need to cover dishes . . . reduces transfer of 
odors. In the super-moist glass-enclosed Cold- 
mist Freshener, still air, wall-cooled, guards 
food freshness . . . protects precious vitamins. 


@ Add to these big 6-cubic foot Kelvinators 
the two eight-foot models — and you have 
a model to meet every requirement of price, 
size or equipment. 
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Kind of Refri 


1941 Kelvinators have 
these Important Features 


One-Piece sides and top, welded 
cabinet construction—no seams 
—no crevices to collect grimy dirt. 


All-Steel cabinets—there’s not a 
tooth-pick of wood. 


Gleaming Permalux exteriors, with 
Porcelain-on-steel interiors. 
(Model PS-6 has Porcelain-on-steel ex- 
terior and interior.) 

New automatic Polar Light that 
lights up the interior of the 
Freezer Unit as well as the cabinet. 


Space for Frozen Foods. 


Stainless Steel, High-Speed Freezer 
with Porcelain-finished door. 


Kelvin Cold Control with 13 set- 
tings and “off”. 

We believe the famous Polarsphere 
Sealed Unit has the greatest re- 
cord in the industry for service- 
free performance. 


Model R-6— Complete De/uxe equipment and styl- 


t+Porcelain Model PS-6 — With all features 
of S-6 plus porcelain-on-steel exterior. . . 

Only $159.95* 
*Prices suggested are for delivery in the kitchen with 5-Year Pro- 


tection Plan. State and local taxes are extra. Prices are slightly 
higher west of the Rockies. 


ing. 634 cu. ft. size. 99 ice cubes—12 Ibs. . . 50% more 
than S-6. Not just one but two glass-covered Sliding 
Crispers. 5-Way Magic Shelf. Stainless Steel Cold- 
Ban. Vegetable Bin. Moonstone glass Meat Chest 
with glass cover. 2 extra-fast Freezing Shelves. 4 Pop- 
out Ice Trays, plus double width Dessert $] 5 495" 
Tray. 12.6sq. ft. shelfarea. . . . Only 


gerator 


Moist-Master Model M-6 — 634 cu. ft. 
enclosed Cold-mist Freshener. All shelves of heavy crystal- 
clear glass. Moonstone glass Meat Chest. 2 extra-fast Freez- 
ing Shelves. 4 Pop-out type Ice Trays, plus double width 
Dessert Tray. 99 cubes—12 lbs. capacity. 12.6 sq. ft. shelf 
area. Stainless Steel Cold-Ban. Vegetable Bin. $] 7995" 


in size. Has glass 


Only 


In 8% cu. ft. size Model M-8 has 4 Speedy-Cube type Ice Trays plus 
double width Dessert Tray. 107 cubes—12 Ib. capacity. Only $209.95* 
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You have, in fact, Step-up Buying. 
@ For each successive model in the line is 
easier to sell than the model before it. 

You can see right now why Kelvinator re- 
tailers are in for a whale of a big and profitable 
year. 


@ But here’s one point you may have over- 
looked. 


This line is a natural to tap the vast re- 
placement market. 


» Bea 


@ It’s the most important new refrigerator 
achievement in years. It makes the owners of 
conventional refrigerators dissatisfied. It offers 
definitely and demonstrably more of every- 
thing. 


And we’re not going to hide our light under 
a basket, either. 


Kelvinator today is News and we’re going 
to make sure that that news gets the break it 
deserves. 


hie ght 


soe ae ee tin tcp eee, » 
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@ Four-color magazine spreads and pages, 
Newspapers, Spot Radio — all will blast out 
the Kelvinator message. ‘“‘Look at the Beauty 
—Look at the Extras—Look at the Price... 
Get More... Get Kelvinator.” 


@ There it is—Product—Price—and Selling 
Punch. Add to it the one all-important ingre- 
dient— You—the Progressive Retailer—and 
you have the Success Story of 1941. 
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For only *99°*° 
this low-priced prospect-getter! 


For only *139°* 


a wealth of features at a 


popular price! 


Lamp, Timer and Condiment Set Extra 


Model ER-411— One-piece ‘‘wrap-around”’ steel 
body—5-Heat silver contact surface unit 
switches—combination oven switch and ther- 
mostat with automatic pre-heat cut-off— 
“Broil” and ‘“‘Bake’’ pilot lights—2-unit oven, 
—Fiberglas insulation—6-Quart Scotch Kettle 
—Ball-bearing storage drawer. 


Model ER-413— Popular priced, with all features 
of Model ER-411, and many extras — 7-Heat 
Surface Unit switches with individual flood 
lights that indicate when switches are ‘‘on’’— 
Deluxe-type Scotch Kettle with self-basting 
lid — Automatic light in oven — Three ball- 
bearing storage drawers—Non-glare top lamp. 


Timer and Condiment Set Extra 


For only 5169°* 


a deluxe model at a sensational price! 


yee 
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Model ER-417—All Deluxe ‘extras’?! Built-in 
Cooking Timer combining electric clock, com- 
puting Timer, and ‘‘Minute Minder’’. Selector 
Switch connects Timer with oven, Scotch 
Kettle or Outlet—Warmer-Drawer with auto- 
matic temperature control — Deluxe Scotch 
Kettle with insert pan, basket, thermometer. 


*Suggested prices delivered in the kitchen east of Rockies—slightly higher west of Rockies. Wiring, if any, and state and local taxes extra. 


‘“ E proved it with refrigerators—now 

let’s apply it to ranges!’ That sum- 
marizes the 1941 selling strategy for the Kel- 
vinator Electric Range. 


For this is Kelvinator’s year. 


The ’41 range program represents a policy 
just as logical, just as certain of success as 
that which startled the Refrigeration Indus- 
try last year. 


Again the objectives are the same—to crack 
open a vast new market—to meet and defeat 
the competitive price situation—to simplify 
dealers’ selling, stocking and investment prob- 
lems—to enable dealers to make more profits. 


And again the same proved methods have 
been applied —fewer models, resulting in lower 
production costs—vastly increased production 
and sensationally lower prices that smash the 
greatest obstacle encountered in range selling. 


For 1941 Kelvinator telescopes a complete 
line into three models. That means a smaller 
investment for you, a simplified display prob- 
lem on the showroom floor, an easy line for 
salesmen to master and sell, and an easier 
choice for buyers. 


PRICES ARE FROM $20 To $30 LOWER THAN 
THOSE OF COMPARABLE MODELS LAST YEAR. 
Starting with a low-price basic model at less 
than $100, the line is planned to lead buyers 
easily through only one intermediate step to 
the deluxe model. 


But one of the Biggest features of our pro- 
gram is Kelvinator’s answer to the dealers’ 
problem of ‘‘How to Sell the Prospect.’’ We’re 
filling the dealers’ primary need with a really 
practical ‘“‘down-to-brass-tacks”’ help that will 
enable you to SELL as you’ve never sold before! 


Focal point of the entire program is the 
brand new Kelvinator ‘‘Salesmaster’’—a most 


beautiful, practical and THOROUGH selling tool 
—a complete presentation of all you need to 
sell electric cooking and Kelvinator Electric 
Ranges. 


With this come other time-proven selling 
aids—national advertising, powerful local ad- 
vertising, thorough sales training, dramatic 
store demonstrations and traffic building pro- 
motions. And THE MOST ATTRACTIVE STOCKING 
DEAL YOU’VE EVER BEEN OFFERED. 


Get in touch with your nearest distributor 
or factory branch—or wire or write to Range 
Division, NASH-KELVINATOR CORPORATION, 
DETROIT, MICHIGAN. 


—_—_— 
——_— 
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Salesmen For Kerby Saunders Will Spread 
Their Efforts Over Products Big and Small 


York’s New N. Y. Distributor Plans Wide Diversification 


By Henry 


NEW YORK CITY—An air condi- 
tioning and commercial refrigeration 
distributorship designed to take the 
seasonal ups and downs out of the _ 
sales curve has been established by 
Kerby Saunders, Inc. here. 


Departmentalized to a high degree 
and geared up to do a year-around 
selling job on the complete York line 
of products, the operation is in 
charge of Kerby Saunders, formerly 
associated with Carrier Corp. and 
more recently associated with Blag- 
den Bros., G-E distributor here. 

The new set-up, which started 
operation Oct. 1, takes over the 
merchandising, contracting, and serv- 
ice formerly handled by the York 
branch office located in Brooklyn. 


Some 5,000 service accounts have 
been transferred to the Kerby 
Saunders organization and complete 
warehousing and shipping facilities 
have been established at the com- 
pany’s headquarters in the McGraw 
Hill building here. 

According to Mr. Saunders, the 
company will ‘dovetail’ special sales 
efforts and campaigns throughout 
the year, assuring the organization 
of a constant steady income. 

“For example,” Mr. Saunders de- 
clared, “the only thing we can sell 
for Christmas presents—te the holi- 
day trade, is window ventilators. 
For this reason we will put special 
effort on this item until Christmas. 
We expect to do a brisk business 
on this item for the balance of the 
year. 

“Then in January our efforts will 
be directed toward getting the com- 
mercial refrigeration business started 
and of course that is the ‘season’ 
for the preparation of heavy air 
conditioning bids. 

“During February and April we 
will concentrate our greatest efforts 
on the sale of self-contained air 
conditioning units which are pur- 
chased by the smaller merchants. 
May will see the room cooler busi- 
ness begin to get into full swing and 
of course commercial refrigeration 
constantly increases as hot weather 
approaches. We expect to sell 350 
to 400 portables next year. 

“Naturally, we will be busy on all 
our lines during the hot summer 
months which brings the peak sea- 
son in the air conditioning and 
refrigeration business. During the 
fall we will direct our efforts toward 


Knowlton - 


commercial specialties and then the 
holiday season approaches again,” 
Mr. Saunders said. 


Personnel of the Saunders organi- 
zation has been selected on the basis 
of broad experience in the air condi- 
tioning and refrigeration industry. 
Kerby Saunders acts as president and 
general manager of the company 
and Axel Jacobsen is vice president 
and comptroller. Mr. Jacobsen was 
formerly associated with West-Flint 
& Co., who handled accounting for 
Carrier Corp. 

Charles Baugh, vice president in 
charge of all engineering, was for- 
merly associated with Blagden Bros. 
and before that with General Elec- 
tric. E. B. Fisher, treasurer of the 
company, is a senior partner in W. 
Wallace Lyon & Co., member of the 
New York Stock Exchange. 


Industrial or heavy tonnage air 
conditioning is in charge of A. I. 
MacFadland, who was with York 
for 14 years. He is assisted in this 
work by John Newman who came to 
the distributorship from General 
Electric. 

Commercial air conditioning is in 
charge of George Saunders, a brother 
of the company’s president. Com- 
mercial refrigeration sales are di- 


service men’s cars have been pro- 
vided in a nearby garage. 

The distributorship has a total of 
105 employes, of which something 
over 70 may be classed as salesmen. 


Wall-Type Beverage 
Displayers By Royal 
Use Blower Units 


PHILADELPHIA — Royal Store 
Fixture Co. has announced a new 
line of wall-type bottled beverage 
display and storage cabinets, with 
storage capacities ranging from 56 
to 113 assorted cases of bottled and 
canned beverages. 


The cabinet is porcelain inside and 
out, and is insulated with cork. 
Forced convection refrigeration is 
used. 


The cabinet is equipped with slid- 
ing, glass-paneled doors, set in hard 
rubber. Doors are 40 inches high 
and provide large display space and 
facilitate quick service, it is said. 
The cabinet is equipped with fluores- 
cent lighting. 

Cabinets are made in standard 
sizes of 5, 6, 7, 8, 9, and 10-ft. 
lengths, each having a width of 32 
inches, and a height of 88 inches. 
A removable super-structure equip- 
ped with a clock adds 10 inches to 
the over-all height. 


Storage capacities of the cabinets 
are given as 56 cases of bottled and 
canned beverages for the 5-foot 
model, with 68, 79, 90, 101, and 113 
cases, respectively, for the other 
standard models. 


‘Ceiling Display Cooler’ Used By Alabama 
Dealer Is Quick To Catch Customer’s Ey 


White arrow points to “pick-a-back” displayer in meat market. 


* 


BIRMINGHAM, Ala.—Adaptation 
of the “pick-a-back” technique to 
refrigerated display equipment is the 
newest wrinkle in the effective use 
of this type of equipment made by 
R. L. Stapleton, Birmingham food 
merchant, whose novel merchandis- 
ing methods have won him a wide 
reputation among the food trade. 

Latest addition to Mr. Stapleton’s 
refrigeration equipment is a special 
10 x 4 x 6-foot full-vision display 
cooler, mounted on top of his large 
walk-in cooler. The new cooler is 
loaded with a combination of meat, 


* 


poultry, fruits, and produce by means 
of a rear door, and presents an eye- 
catching arrangement. 

New case is made by Fogel, as 
is all other refrigerating equipment 
in use in the Stapleton market. 

The walk-in cooler is constructed 
with three display windows and one 
mirror on the front, and a display 
window on the end which sets against 
a large bulk window in the store. 
This end display window in the 
cooler permits customers standing 
on the sidewalk outside the store to 
inspect meats inside the cooler. 


vided on a territorial basis with'®— 


Byron Gibson in charge of Manhattan 
and the Bronx; William Smilie, 


Brooklyn and Queens; and M. 
Schieckinger handles Westchester 
county. 


Portable air conditioning equip- 
ment and window ventilators are in 
charge of Edward F. Briggs, and 
Carl Wikander, formerly of Carrier, 
is in command of the drafting de- 
partment under Mr. Baugh. 

Martin Ulmes, who has been serv- 
ice manager of the York branch for 
the past 18 years, is operating the 
company’s service department. 

Directors of the company are C. 
E. Saunders, George Stuart Saund- 
ers, Kerby Saunders, E. B. Fisher, 
W. Wallace Lyon, Alexander’ T. 
Douglas, and W. L. Chadwick. 

Kerby Saunders reports that the 
company’s location was selected be- 
cause it is relatively close to all 
tunnels, bridges, and transportation 
lines necessary to reach any part 
of Greater New York in a short 
time. Service is handled by six 
trucks from the company’s own load- 
ing dock and parking facilities for 
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REPLACEMENT DOOR GASKETS 
“Fit Like the Paper on the Wall” 


@ That’s because each Miller Replacement Gasket is made from 
the same die which produced the original gasket for the refriger- 
ator manufacturer. There’s no variance in quality, either. Here again 
the “original” formula for age and grease-resisting compounds is 


x 


employed to give you the finest rubber door gaskets money can buy. 

The Miller line is complete, offering 28 gasket types with which you 
can service 80% of all refrigerators. regardless of make. If you want to 
put door gasket replacements on a profitable, business-like basis, write 
for free sample card and name of nearest Miller jobber. 


MILLER RUBBER CO., INC. + AKRON, OHIO 


“Engineers in Rubber” 


This is the Coat of Arms of | 
JOHN CALDWELL 


CALHOUN 


The Symbol of a 


Man of Honor 


This is the Symbol of 


UNIVERSAL COOLER CORPORATION 
Who Places Honor Before Profit 


It profits no man to lose face through gaining wealth. A good 
name is earned through earnesty of purpose—through years of 
test! In servicing the nation’s foremost manufacturers of refrigera- 
ting, air conditioning and liquid cooling equipment with condensing 
units we assume the responsibilty of silently upholding the highest 
reputation of their products, serving by safeguarding their interests. 
Manufacturers are invited to consult our engineers, please write 
for complete information. 


UNIVERSAL COOLER CORP. 


In Canada, Universal Cooler Co., of Canada, Ltd. 


MARION, OHIO 


Brantford, Ontario 


Zs hw’ | 


For Your Convenience and Profit!  — 4} 


where you can get 


PROMPT DELIVERY from stocks 


Ywarks the 
WM Artic ™ crit se 


REB.U.S. PAT.OFR 


£6. U.6. Pat.ore 


+ ££ ££ 
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Ql DONT E. 1. pu Pont pe Nemours & Company (INc.)+ The R. & H. Chemicals Department + Wilmington,,Delaware | 


District Okfices: Baltimore: Boston, Charlotte. Chicago; 


Cleveland, Kansas City, Newark, New York, Philadelphia, Pittsburgh, 


eke 


an Francisco 
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DISPLAY weer’, 


ac phat won new 
100% PORCELAIN 
Display Case line. 


MIDWEST 
MFG. COMPANY 
Galesburg, Illinois 


a 2 


Strainer Is Designed For 
Use on Spray Nozzles 


CHICAGO—A new strainer. re- 
cently placed on the market by 


olin a 


Spraying Systems Co. is equipped 
with 44-inch pipe connection for in- 


-TRENTON CO. 


TRENTON, N. J. 


let and outlet, and is designed for 
use with spray nozzles when foreign 
matter interferes with efficient opera- 


WATER 

coozme EVAPORATORS | tic: 

COMPLETELY INSULATED Standard stock construction is 
brass, with Monel metal strainer. 


Other materials and sizes can be 
obtained on special order, the com- 
pany has announced. 


OPEN 


The Crispeteria is open OPEN for compelling, 
attention-getting display of produce . OPEN for 
customers loaded down with purchases, who can't 
open bulky doors OPEN for easy handling and 
selection .. . OPEN FOR BUSINESS! OPEN so 
that grocers aré eager to install one. OPEN a new 
field for profits by selling the Crispetera. 


REFRIGERATORS 


NORTH KANSAS CITY, MO. 


No. 614 


AMERICAN 


1481 FOURTEENTH AVENUE, DETROIT, MICH. 


Pacific Coast: Van D. Clothier, 1015 E. 16th, Los Angeles, Calif. 
Export: Borg-Warner International 


AMINCO 


WATER REGULATING VALVE 
(Pressure Controlled) 
See Us at the Show 


Aminco No. 614 Water Valve is used 
to regulate the amount of water 
passing through water-cooled  con- 
densers. The valve is quiet in opera- 
tion, free from chattering; practically 
friction-free and provides a maximum 
flow of water with a minimum head 
pressure differential. 


Aminco Water Valves have a double 
bellows seal, removable body seat 
and will operate on all refrigerants 
except ammonia. Standard connec- 
tions 3%” x %” F. P. T. Send for 
Bulletin No. 15. 


INJECTOR COMPANY 


Corp., 310 S. Michigan Ave., Chicago 


Weber also manufactures 


WEBE 


a complete line of soda fountain equipment on 
which profitable sales franchises are available. 


SHOWCASE AND FIXTURE COMPANY, 
5700 AVALON BOULEVARD., 


Cash in on Weber’s popular priced, long-profit 
line of Commercial Refrigerator Display Cases 


and Reach-In Cabinets. Write today for com- 
plete information. It’s money in your pocket. 


INC. 
LOS ANGELES, CALIFORNIA 


Descriptions of some of 


appliance fields 


Plug-In Counter Freezer 
Has Automatic Control 


* * * 


BELOIT, Wis.—A new portable 
counter-freezer unit, known as the 
“DuMore,” is the most recent addi- 
tion to the Taylor Freezer line. A 
plug-in unit, the freezer is completely 
self-contained, incorporating an auto- 
matic freezer and a _ hermetically 
sealed compressor. 

The machine is 20 inches long, 
14 inches wide, and 22 inches high, 
and has a capacity of 5 gallons per 
hour. An automatic control is said 
to keep freezer contents always 
ready for immediate serving, with- 
out loss of current, enabling the 
operator to give efficient service with 
less attention and lower cost. 

Performance of the freezer, ac- 
cording to Taylor officials, is said to 
be comparable to that of larger units 
in the line, with fast freezing time, 
quiet operation, and sufficient over- 
run to permit profitable operation 
even on a small scale. 


Ice Cream Vending Unit 
Marketed By Revco 


ADRIAN, Mich.—An_ automatic 
ice cream vending machine is being 
marketed by Revco, Inc. of this city. 
G. F. Forsthoefel, general manager of 
the company, reports that over 500 
of the new units have been marketed 
since Jan. 1 of this year. 

The Revco vending machine, which 
is equipped with a %-hp. hermetically 
sealed refrigeration unit, has a capac- 
ity of 120 4-ounce cups of ice cream 
and 150 wooden spoons. Insulation 
is 4-inch glass wool which aids in 
keeping the interior compartment at 
0° F. Dimensions of the unit are 
63 inches high, 22% inches wide, - 
and 261% inches deep. 

Distribution of the refrigerated ice 
cream vending machine is through 
ice cream manufacturers and _ in- 
dependent coin vending machine 
operators. 

Simco Sales Co. of Boston, is mar- 
keting the unit through branches in 
Philadelphia, Baltimore, and Wash- 


ington, D. C. 
Officers of Revco, Inc. are Howard 
D. White, president; Edward W. 


Smith, vice president; and Gregory 
F. Forsthoefel, secretary and treas- 


Whats New 


the refrigeration and air conditioning, and major 


Ranco headquarters 


Conditioning Exhibition. 


floor can tell you where 


~ COLUMBUS, OHIO | — 


At the STEVENS HOTEL 
Jan. 13-16, 1941 


and 143—at the big All-Industry Refrigeration and Aijir 
tT Don't forget to drop in to see us. 


A real welcome awaits you and your friends at 
Ranco headquarters—where “good fellows get together”. 


the brand new items for 


urer. Mr. White was associated with 
Westinghouse in research on electric 
refrigeration for eight years in 
Pittsburgh and Springfield, Mass., 
before developing the Revco vending 
machine in 1937. 

Mr. Forstoefel also was formerly 
employed by Westinghouse, and has 
more recently been associated with 
Refrigeration Sales & Engineering 
Co., a division of Tecumseh Products 
Co. Mr. Smith is a certified public 
accountant with offices in Detroit. 


Hall Mfg. Co. Introduces 
Low-Temperature Chest 


CEDAR RAPIDS, Iowa— An- 
nouncement of a low temperature 
chest for food freezing and storage 
of frozen foods has been made by 
the Hall Mfg. Co. here. Designed 
for use in homes and small commer- 
cial establishments, the new low 
temperature unit is powered by a 
Servel 44,-hp. vertical compressor. 

With a temperature range of from 
15° F. to —25° F., the new unit 
is recommended for use in stores, 
restaurants, small hotels, and institu- 
tions. Storage capacity is 6 cu. ft. 

The cabinet measures 51% by 29% 
by 34 inches high. Access doors on 
the top are lifted from a center 
hinge, or the entire door assembly 
may be lifted out. Finish is white 
synthetic baked enamel. 


The interior container, made of 
ingot iron, is an integral part of the 
refrigerating coil so that rapid cool- 
ing is possible. Between the interior 
shell and the outside housing is 
5 inches of insulation, packed and 
sealed in asphalt. 

The storage chest is described by 
the manufacturer as a “miniature 
locker plant providing sub-zero tem- 
peratures for freezing fresh fruits, 
vegetables, and meats, or for storing 
them after they have been frozen.” 


New Three-Phase Motor 
Announced By G-E 


SCHENECTADY, N. Y.—A new 
three-phase motor incorporating a 
special arrangement of stator wind- 
ings which permit it to be recon- 
nected at the terminal board for 
compressor-drive service on any one 
of three voltages has been announced 
by General Electric Co. 

Designed particularly for applica- 
tion in the air conditioning and 
commercial refrigeration fields, the 
motor is ordinarily supplied for 199, 
208, and 220-volt operation. It will 
provide three different torques, de- 
pending upon how its leads are 
connected at the terminal board for 


—®'a given line voltage. 


will be at Booths No. 142 


Anyone on the 
Ranco crew” is holding forth| 


the a“ 


This feature, it is claimed, makes 
the motor suitable for use in applica- 
tions which permit an adjustment 
between torque and current values 
for a given line voltage. 

Advantages claimed for the motor 
in air conditioning and commercial 
refrigeration applications § include: 
proper torque to meet requirements 
of individual applications; operation 
on any one of three voltages avail- 
able at the compressor; more flexi- 
bility in making installations; and a 
decrease in the number of stock 
motors necessary for different appli- 
cations. 


Regardless of the voltage em- 
ployed, all of the stator winding is 
used all of the time, so that the 
motor characteristics are maintained 
under all operation circumstances, it 
is claimed. 


FOR SATISFACTION-—SPECIFY . . 


LU 
“Y iRGINT Saws 


VIRGINIA SMELTING 
COMPANY 


Located at tidewater 
WEST NORFOLK, VIRGINIA 


BUNDY TUBING 


DETROIT 


For Information on Motors 
L TYPES OF 


Air Coots and 
Refrigeration Equipment 


Wagner Electric Corporation 


6441 PLYMOUTH AVE ST LOUIS. MO 


Provide Extra Profits 
Sure Repeat Orders 
Sold Only 
Through Dealers 
ALL-STEEL-EQUIP COMPANY, ING. 


112 Kensington Avenue ® Aurora, Illinois 


GALE 


conan 


hg Sessa tas built for 
efficient operation. 

GALE PRODUCTS 

1635 Monmouth Blvd. Galesburg, Il. 


PIONEER MANUFACTURERS 
OF EXTENDED SURFACE 
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MINNEAPOLIS WOU nwesors 


Mills Condensing Units 
By Mills Novelty Company 
, 4100 Fullerton Ave., Chicago, Ill. 
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“Three Factors Cited As Influential In 
Changing Nature of Locker Industry 


Improved Freezing, Lockers, & Plant Appearance 
Bring Business Out of ‘Ugly Duckling’ Class 


By R. R. Farquhar, Locker 


Time brings progress, change, and 
improvement to every business, and 
the youthful but rapidly expanding 
locker industry is no exception. The 
improvements in modern locker plant 
design, construction, and operation 
are the direct result of public pres- 
sure, and the changed status and 
viewpoint of the industry itself. 


What started as a_ cold-storage 
business, catering to the demands of 
hunters, fishermen, and farmers, has 
changed rapidly to a modern, ad- 
vanced method of food merchandising 
and preservation. The storage of 
meat, fish, and game for the accom- 
modation of limited numbers has 
become a quick-freezing and storage 
service for the millions, bringing 
with it fresh foods the year around 
at low cost, and a better balanced 
diet. 

Three distinct improvements fea- 
ture this changed conception of the 
locker industry—the introduction of 
improved quick-freezing facilities, 
the installation of all-steel lockers, 
and the vast improvement in the 
design, finish, and appearance of the 
plants themselves. 

Improved freezing equipment has 
come as a result of public demand 
for better products, increased freez- 
ing of fruits and vegetables, and 
legislation passed at the behest of 
plant operators who have recognized 
the necessity for raising the stand- 
ards of the industry. Commercially 
frozen foods are being consumed in 
ever-increasing quantity. The prod- 
ucts frozen in locker plants are 
forced to stand comparison with 
these foods, and if the comparison 
is not favorable, the locker business 
suffers. 


QUICK FREEZING ADVANCES 


In many plants, quick-freezing 
facilities are being added to improve 
service, hold customers, and increase 
revenue. In the early days of the 
locker business, ‘“quick-freezing”’ 
rooms were installed—the outgrowth, 
probably, of hardening rooms in ice 
cream plants. Such rooms waste 
space, consume needless electricity 
to maintain temperatures, and the 
aisle space in such rooms serves no 
useful purpose. 

First departure from this practice 
involved the construction of heavily 
insulated, bulky cabinets in the 
locker room, requiring far more 
space than was necessary to handle 
the two pounds per locker per day 
being frozen in the average plant. 
Today small cabinets, taking no 
more than ten or a dozen lockers, 
with compactly spaced plates ar- 
ranged to provide a top-and-bottom 
contact freeze on various sized pack- 
ages, are completely meeting the 
peak demands of plants with 200 to 
300 lockers, and turning out products 
far superior to those of only three 
or four years ago. 

The future undoubtedly will bring 
further improvements, but no locker 
plant today can hope to derive the 
greatest revenue from _ processing 


and increased locker rentals without 


Plant Specialist, Omaha, Neb. 


providing the best possible quick- 
freezing service. 

Use of air-tight solid-wall lockers 
has improved the appearance of 
locker rooms, and produced better 
products through the virtual elimina- 
tion of dehydration during the stor- 
age period. True, such lockers are 
not possible without quick-freezing 
facilities. 


Many older plants still freeze 
foods in the lockers themselves. In 
such plants, air must naturally circu- 
late through the lockers to provide 
products which are even half-way 
satisfactory. But blood from freshly 
killed, unchilled meat, or syrup from 
a broken jar of fruit dripping into 
the lockers below, and the use of a 
crowbar to pry packages apart 
simply have no place in a modern 
locker plant. If the operators them- 
selves do not eliminate such condi- 
tions, legislation and public pressure 
will. 


SMALL LOCKERS HELP 


Newest among improvements in 
the lockers themselves is the small 
locker designed for small families, 
or for the _ storage of surplus 
products. The needs of small families 
vary from those of large ones in 
homes, automobiles, and lockers. 

Many people can be attracted to 
try locker service at $6 per year 
who are reluctant to spend $10 or 
$12, at least until they, become 
familiar with locker usage. In a 
number of the writer’s recent instal- 
lations, these small lockers, holding 
approximately 125 pounds, have been 
the means of inducing families to 
patronize the new plant. 


The fact that standard lockers 
have rented for $10 or $12 per year 
should certainly not prevent these 
smaller families who want limited 
locker service from having it at a 
lower price. The aggregate income 
to the operator is just as great, and 
the larger the number of renters in 
a plant, the greater the potential 
income. 


The third real change in modern 
locker plants, and perhaps the most 
important, lies in the changed design 
and appearance of the plants them- 
selves. No longer are customers 
satisfied to rent lockers in dark base- 
ment rooms. Unpainted, poorly 
lighted, and poorly located cold 
storage warehouses have no attrac- 
tion for the woman who wants her 
family’s food fresh the year around 


—but also wants to get at it easily, 
conveniently, and without going too 
far from her accustomed shopping 
center. She isn’t interested in hav- 
ing her clothes soiled by carcasses 
in the chill room, through which 
some plants lead their customers 
because “it saves a little on operat- 
ing cost.” 


There is no reason why a locker 
room cannot be as clean, bright, 
attractive, and modern as the store 
or super-market in which it may be 
located. Regard it as a refrigerated 
store—used for the storage of cus- 
tomer’s foods already purchased, and 
for the sale of frozen meats, poultry, 
fish, fruits, vegetables, etc., to those 
whose patronage can be attracted 
by intelligent advertising, attractive 
displays, absolute cleanliness, and 
easily accessible location. 


Don’t be afraid to use color in 
painting both the interior and ex- 
terior of the new locker plant— 
people like it. Smart merchandisers 
in every field recognize the eye- 
appeal of bright colors, and a locker 
plant is no exception. While white 
walls still convey the impression of 
cleanliness, colored trimmings add 
materially to its appearance. 


Glass windows in locker room 
doors are another recent innovation. 
They lessen the fear some people 
have of getting locked in a cold 
room, and the door itself is more 
attractive and inviting. 


Generally speaking, the aisles of 
many locker plants are too narrow. 
It is always desirable to conserve 
space, but an extra 3 to 6 inches in 
width, where possible, will materially 
improve the appearance of the locker 
room, especially in a busy plant. 


PUBLIC EDUCATION NEEDED 


Education of the public, and more 
advertising, seem to the writer to 
be the vital needs of the locker 
industry today. Millions of people, 
even in the middle west where plants 
are most numerous, have never been 


inside the plant in their own com-''® 


munity. 

They are wholly unfamiliar with 
the splendid and complete service 
which a modern plant’ renders. 
They do not recognize the possi- 
bilities for savings which it affords. 
The industry as a whole, and each 
individual operator, must solve this 
problem before it can _ possibly 
attract the number of customers to 
which it is entitled. 


Many operators, when opening 
new plants, do considerable advertis- 
ing which invariably attracts ad- 
vance renters. Yet when the plant 
is opened, it is taken for granted 
that the public is fully acquainted 
with the many advantages of locker 
usage, and the only publicity or 
advertising given to the business 
comes from the slow increase in 
satisfied customers. Here too is an 
opportunity for much improvement— 
for a constant, intelligent presenta- 


BIG PROFITS AHEAD! 


THOSE NEW 
2} AND 5-GALLON 


FREEZERS ARE 
NATURALS / 


There'll be excitement aplenty in Booths 
9 and 10 at the Show when Tuthill pre- 
sents its brilliant new 1941 line-up of 
counter-type ice cream freezers and aux- 
iliary cabinets—all in addition tothe popu- 
lar self-contained automatic Freezette. 
You'll find all the equipment your cus- 
tomers require to cash in on the demand 
for frosted malteds, ice creams, sherbets, 
ices and the new frosted fruit drinks. 
Here’s your chance to get in on the 
ground floor of profits now in the making. 


Write for exclusive franchise facts! 


Refrigeration Products Division 


TUTHILL PUMP COMPANY 


935 East 95th Street 


BOY-WHATA 
PROFIT LINE 
FOR ANY 


DISTRIBUTOR / 


“BIG PREVIEW IN BOOTHS 3 


tion of the facts that will attract 
more customers quickly, and put 
the plant on a paying basis in a 
few months instead of years. 


Too few opérators, unfortunately, 
are taking full advantage of the 
merchandising possibilities of their 
plants. The sale of carcass meats, 
whether purchased from local farm- 
ers or from the packer; the sale of 
commercially of locally frozen fruits 
and vegetables; the sale of fresh 
fish; the smoking and curing of ham 
and bacon—all add materially to the 
net profit of the plant, and may 
easily be the difference between 
profitable and unprofitable operation. 
Too large a percentage of locker 
renters make too little use of their 
lockers, either through a lack of 
knowledge, or a lack of enterprise 
on the part of the operator. 


When locker operators merchan- 
dise their plants and _ products 
exactly like other businesses—use 
advertising continuously—and main- 
tain the plants as cleanly as any 
modern place of business, then more 
renters will be attracted, processing 
revenue will increase, and the locker 
business prove universally popular 
and profitable. 


Oklahoma ASHVE Men 
Inspect Locker Plant 


OKLAHOMA CITY, Okla.—A dis- 
cussion of the refrigerated locker 
storage industry and an inspection 
trip through the Nu Way Frosted 
Foods Locker Plant here featured 
the November meeting of the Okla- 
homa chapter of the American 
Society of Heating & Ventilating 
Engineers. 

George M. Basore, manager of 
Frick Co.’s local branch and a 
veteran of some 16 years in the 
refrigeration business, was’ the 
speaker. A question-and-answer dis- 
cussion followed his talk. 


New Askew Plant Is One 
Of Biggest In Texas 


TYLER, Tex.—Equipment for the 
new frozen food locker plant to be 
operated here by Askew Food Bank, 
Ine. of Tyler is being installed by 
the Lewis G. Spence Co. of Dallas. 

The Askew plant, which will be 
one of the largest in Texas, will 
have a capacity of 750 lockers. It 
also will have a pork room, an 
ageing and chilling room, and a 
quick-freeze room. 

Dole plates have been employed 
throughout. Cabinets are of H-M 
manufacture. They contain eight 
banks of Dole plates, six plates to 
the bank, each 24 x 144 inches in 
size. There also are three H-M 
cabinets of 5-foot size, equipped with 
six plates each. 

Ageing and chilling rooms will be 
furnished with General Electric 
conditioned air cooling units. 

Fluorescent lighting will be em- 
ployed in the lobby. Vapor-proof 
illumination will be provided in the 
locker room and other refrigerated 
areas. 

Contracts call for completion of 
the plant on or about Dec. 1. In- 
stallation is being directed by A. C. 
Lagow, who is in charge of engineer- 
ing for the Spence company. 


Bobwhite Frosted Foods 
Leases N.Y.C. Ice Plant 


NEW YORK CITY — Bobwhite 
Frosted Foods Corp. has leased for 
10 years the Rubel Ice Plant at 
183rd St. and Jamaica Ave. 

Alterations will be started at once 
to rebuild the plant for processing 
and storing of frozen and frosted 
foods, according to S. S. Ramsdell, 
president. The firm plans to operate 
a door-to-door delivery service in 
Queens and Nassau counties. 


SERVEL)/ 


Fs : ei 


|| Stluer Fleet 


COMMERCIAL | REFRIGERATING MACHINES 


“Beauty is only skin deep”... 
but under the lustrous silver sur- 
face of these sensational new Ser- 
vel units, you’ll find a degree of 
performance, economy and noise- 


lessness never before available in 
low-pressure refrigeration. Write 
today for details. Servel, Inc., 
Electric Refrigeration and Air 
Conditioning Div., Evansville, Ind. 


Two Customers Sprout 
Where Only One Grew Before 


That’s exactly what the NEW addition to our lines, 
The Master SAF-T-LOC ‘2 in 1’? Convertible Locker does for 
the Locker Operator. Even the prospect who feels limited in 
its use, can now be induced to use Food Storage Lockers 
because of the smaller cost due to the smaller unit. Every 
plant, new or old, should have a bank or two of them. 


SAF-] -LOC 
“~ in —_ 
Convertible 
Locker 


Completely individual, 
yet with two sepa- 
rate compartments size 


doors and two keys. 
other. 


are enthusiastic about it. 
this new service. 


121 Main St. 


15 x 12 x 30 (complete locker size 15 x 24 x 30). 
is easily removed to permit use in full size if desired. Has two 
Compartments are inaccessible to each 
Shipped knock-down, quickly and easily assembled. 
Enables you to start them small and educate them to a larger size. 


Don’t Wait—Write for Details NOW 


Get the full particulars so you can take advantage of this new 
and profitable merchandising angle at once. 
Be the first in your town to offer 
Also ask for literature on our complete line. 


Endorsed and sold thru distributors 
of refrigeration and insulation. 


MASTER REFRIGERATED LOCKER SYSTEMS, Inc. 


Inner partition 


Locker operators 


Sioux City, Iowa 


Nearly 200,000 Masterbuilt Lockers in Use 
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TE TORRINGTON cuatile TD, of TORRINGTON, CONNECTICUT 


Glinat on the Market Zixat in Sales for You! 


Sell LARKIN patented continuous cross-fin coils with the imbedded fin-to-tube 
contacts—silver welded connections—staggered tubing for maximum heat absorption. 
They make you more satisfied customers—more sales and profits. 


519 Memorial Dr., S. E. 
A 


ATLANTA, GA. 


FOR PRESSURE 
CONTROL UP 
TO 1H.P.AC 


Separate “On and Off Knods Ww Universal Range we Capillary Pressure Connections w 


SF 
—— 


Fewer Models to Stock we Minimum Free Service de “Coobng Control on Cut Out or Cut in ww Mo Short Cychng 


W Polartron Equipped Compressors can be Converted to Produce Frost Free Constant Cold : 


—~— MINNEAPOLIS-HONEY WELL 


CONTROLS 


mn 


MINNEAPOLIS HONEYWELL REGULATO ERATION 


AuTOMATIC@ 


nas tHE VEGETAIRE! 


The VEGETAIRE pays its way by increasing 
produce sales . . . eliminating spoilage and 
shrinkage. Will pay YOUR way by showing 
a profit on every sale ... by increasing 
compressor volume. 


(a Write for catalog and franchise details. 


SHERER-GILLETT CO., MARSHALL, MICHIGAN — 


@ A convenient new tool which makes 

possible a + and efficient reaming 
OD on both the inside and the outside 
edges of copper, brass or aluminum 
tubing. 

Tubin is introduced from one end 
of tool & inside reaming, and from 
the other end for outside reaming. 
The tool cuts in either direction and 
is self-centering. It has three hard- 
ened, hollow ground tool steel cutters. 
The cutters are protected against 
damage when not in use, by outside 
shell of tool. Body is knurled for 
easy handling. Handles all sizes of 
tubing from 3/16"" O.D. to 112° O 


IMPERIAL BRASS MFG. nl 
565 S. Racine Ave., Chicago, Ill. 


IMPERIAL 


VALVES © FITTINGS © TOOLS © STRAINERS 
DEHYDRATORS © CHARGING LINES © FLOATS 


No. 208-F Inner and 
Outer Reamer — 
pica: each, $1 sae 


IMPERIAL 
INNER 
AND OUTER 
-REAMER — 


ORDER FROM 
YOUR JOBBER 


To you men who read the News 


‘over somebody 
else’s shoulder’ 


Why not receive your own personal 
copy of the News every week, right 
on the dot. .. .? Why wait for the 
boss to read it and perhaps a half 
dozen others? Are many articles 
“clipped” by the time you see it? 
Why sacrifice your enjoyment and 
satisfaction by not having the News 
always within reach? Why let it 
be necessary to pass it on to the 
next fellow—reluctantly? 


If you want to give yourself the 
FULLEST MEASURE of all the 
News offers you, order your personal 
subscription at once. 


Individual rates: $4.00 per year 
$7.00 for 2 years. 
Group rates: 
5 to 9 subscriptions $3.75 per year 
10 to 19 subscriptions $3.50 per year 
20 to 49 subscriptions $3.25 per year 
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Fig. 16 


TEMPERATURE CONTROL WITH HIGH PRESSURE 
CuT OuT SET -14° F. CUT OUT 
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Hookup For 214-Gal. Vertical Freezer 
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Fig. 17 


REMOVE BACK PLATE 


- Detail on Taylor Self-Contained Freezer 
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STARTING THE COMPRESSOR 


By Arch Black 


Editor’s Note: This is one of a 
series of articles on the servicing 
of counter-type ice cream freezers, 
which have been appearing in 
the issues of AIR CONDITIONING & 
REFRIGERATION NeEws in the past 
few months. It will form one 
section of a general series on the 


servicing of low temperature 
equipment. 
Fig. 16 shows the 2%-gallon 


vertical freezer with a combination 
60-gallon hardening cabinet and re- 
mote compressor. Note expansion 
valves are installed in the mix com- 
partment. Layout of the refrigerant 
circuit and the electrical circuit can 
readily be followed from the drawing. 


Taylor Self-Contained Units 


Taylor 2% and 5-gallon self-con- 
tained freezers to be considered are 
designated as SCU 2%-40, a 2%- 
gallon freezer with a 40-gallon hard- 
ening cabinet, and SCU 5-40, a 5- 


gallon freezer with a  40-gallon 
cabinet. 
The SCU 2%-40, uses a_ 1-hp. 


condensing unit and is said to freeze 
ice cream at the rate of 6 batches, 
or 15 gallons, per hour and will 
harden 20 gallons per day with the 
compressor operating 16 hours or 
less. 

SCU 5-40 has a 1'%-hp. condens- 
ing unit and is claimed to freeze ice 


Operating and Service Methods For 
Dry Expansion Counter-Freezers 


and Dean C. Seitz 


cream at the rate of five batches or 
25 gallons per hour and will harden 
40 gallons per day with 12 hours or 
less operation ot the condensing unit. 
None of the self-contained units are 
designed to handle additional cabinets 
for hardening or dispensing. 


Both models have a removable end 
panel at the compressor end. Frame 
to which this panel is mounted may 
also be removed if necessary to 
remove the compressor. Fig. 17 out- 
lines the hookup of these _ units. 
Note there are three service valves 
to be opened or closed as the case 
may be when rendering service. 


CONNECTIONS 


All electrical connections should 
be made in the box on the motor. 
Disconnect switch and overload pro- 
tection should be provided outside 
the cabinet. Valve shown in Fig. 17 
to which the water supply is con- 
nected may be outside the cabinet 
if desired and %-inch iron pipe or 
14-inch copper tube for water con- 
nections are recommended. 


CONTROLS 


A combination pressure and tem- 
perature control is used on these 
self-contained models. The tempera- 
ture adjustment is set for —12° F. 
average cabinet temperature with a 
4° F. differential. 


14> 


Pressure control is adjusted to 


start the compressor at 1 Ib. pres. 


sure thereby ensuring the compressor 


to start each time the freezer hang 
valve is opened. 

The automatic expansion valve 
which is used in this case on the 
hardening cabinet is set for 14 
inches of vacuum if methyl chloride 
is the refrigerant and approximately 
8 inches of vacuum if ‘“Freon-12” 
is the refrigerant while the freezer 
automatic expansion valve is set for 
7 lbs. when methyl chloride is useq 
and approximately 13 Ibs. with 
“Freon-12” as the refrigerant. The 
water valve is set to maintain 115 
Ibs. head pressure with methyl 
chloride. 


CLEANING AND OILING 
2Y¥%.-GALLON FREEZER 


Every six months remove the 
motor hood and add about 2 tea- 
spoons of light SAE 20 or 30 auto 
engine oil to each of the two motor 
bearings. 

Every year change the lubricant 
in the gear case directly under the 
freezer. Remove the upper plug 
which is %-inch pipe size on the 
worm side (the left-hand side as 
you face the freezer) of the gear 
housing. Under the lower drain plug 
place a cup to hold 9 ounces of used 
lubricant. Remove the lower plug 
and completely drain the lubricant 
into the cup. Replace the lower plug 
and add one can of Taylor special 
gear lubricant through the _ upper 
plug opening, after doing so replace 
the upper plug. 


5-GALLON FREEZER 


Every six months remove the 
freezer back plate which can be 
noted in Fig. 17, and oil as indicated. 

Every year have the condition 
and amount of lubricant in the oil- 
tight chain housing checked. If 
necessary, add or replace the lubri 
cant, using nothing but that recom: 
mended by Taylor which is known 
as Taylor “special chain lubricant.” 

Note: A can of Taylor special gear 
lubricant and/or chain lubricant is 
included with each Taylor freezer 
when shipped. 


Hardy-MAY FLOWER 


are Efficient, Sturdy 
and Reliable 


Hardy Manufacturing Co., Inc. 
126 Davis Ave. Dayton, Ohio. 


prc 
LET US SOLVE YOUR | 


COIL PROBLEMS 


MARLO COIL COMPANY 
SAINT LOUIS, MISSOURI 


for 
Maximum Efficiency; 
Trouble-Free Performance 


ALCO VALVE CO. ST. LOUIS, MO. 


Light, strong, 
well - balanced 
alloy steel 
wrenches that 
simplify close- 


uarters work. chrome-plate 


Durable, 


nish. Write for literature. Sold singly 
and in_ Se by mill supply 

refrigeration jobbers. 

J. H. WILLIAMS & CO: 


nN. Y.- 


225 Lafayette St., New York, 
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SPORL 
VALVES 


U. S. 
GOVERNMENT 


Specification 


Cafeteria Coolers 


Filtrine Mfg. Co., Brooklyn 


‘pendable, long-lasting 
- Powerfyl grip preven 


slippage, A nearby dis- 

tributor, carries a com 

plete stock for appliances 
“ “@nd Anachines. 


THE DAYTON RUBBER 


MFG. €0., DAYTON, OHIO 


MUELLER BRASS CO. 
“Little Giant’ Purger 


See it at Booths 120 & 121 
Refrigeration and 
Air Conditioning Exhibition 


Stevens Hotel, Chicago 
jan. 13-16, 1941 


More than 20 years of high rep- 
utability...in every kind of refrig- 
eration service...has established 
the name “Lipman” as a BUY 
word that breaks down sales 
resistance. Make this reputation 
your sales asset... for greater 
profit and better cus- 
tomer satisfaction. 


GENERAL REFRIGERATION DIVISION 
Yates-American Machine Co. 
Beloit, Wisconsin 


Dept. AC-1 


Ready, Willing, Able 
TRAINED MEN 
Available! 


It’s easy to get the right 
man for your job without 
trouble, expense or de- 
lay. Use the U.E.I. Free 
Placement Bureau. Na- 
® tional service. For over 
13 years U.E.I. graduates 
have made better em- 
ployees for all positions 
requiring technical knowledge or mechani- 
cal ability. We have the man you want. 
Phone, write or wire us. 


UTILITIES ENGINEERING INSTITUTE 


Belden & Wayne Aves. Est. 1927 Chicago, Illinois 


Anaconda Copper 


Refrigeration Tubes 


1E AMERICAN BRASS CO. 


FRENCH SMALL TUBE BRANCH 
General Offices: Waterbury, Conn 


New York Dealer Tells How 


He Goes After Gov't Trade 


(Concluded from Page 1, Column 1) 
‘little fellows,’ Mr. Styles believes, 
but through careful study of the 
supply contracts in bidding, close 
figuring on costs to include all mate- 
rials, service, and traveling expenses 
his firm was able to realize a profit 
on the installation, even though 
some of the jobs carried them as far 
west as Dayton, Ohio, south to 
Virginia, and up into the New Eng- 
land states. The firm even entered 
a bid for a job in Wyoming, and 
figured to make a profit on the 
installation. 

First step in lining up these jobs 
was to get copies of the bid invita- 
tions which are available from gov- 
ernment agencies for the asking. 
These bid invitations, or supply con- 
tracts, listed the materials and sup- 
plies required which were detailed in 
a specifications sheet for that certain 
contract. Blueprints of the “change- 
over” jobs were furnished, giving 
the exact dimensions of the refrig- 
erators, listing the materials re- 
quired for the change-over, and other 
data which enabled the firm to figure 
out the labor costs and the materials 
cost, and also to plan the method of 
change-over. ” 

Having the data needed to figure 
the costs and enter the bid, the firm 
had to take in account certain regu- 
lations set down in the bid invitation. 
These special regulations on a typical 
bid invitation are as follows: 

“Full freight allowance to railroad 
station nearest to point of destina- 
tion in zone involved (army corps 
area) in accordance with current 
published tariff rate of freight will 
be deducted from prices quoted 
herein in the event the government 
elects to furnish the contractor with 
a government  Obill-of-lading and 
thereby take advantage of special 
freight rates. 

“The following information is re- 
quired for the purpose of preparing 
bills-of-lading in the event the gov- 
ernment elects to furnish same: 

“Name and location of the factory 
where the_ refrigerators will be 
manufactured and from which ship- 
ment will be made 

“The performing of any of the 
work contracted for as a result of 
this invitation for bids, in any place 
other than that named above, is 
prohibited, unless the same is spe- 
cifically approved in advance by the 
commanding officer.” 

On guaranties in the amount of 


eeee ee eeeees 


the bid is the following: 

“Bids must be accompanied by 
guaranty in the amount of 10% of 
the amount of the bid. The guar- 
antee will be in the form of (1) a 
bid bond executed on Standard Form 
No. 24 (unless an annual bid bond 
of sufficient unobligated amount is 
on file); (2) a certified check; (3) 
currency; or (4) acceptable U. S. 
bonds or notes, the par value of 
which equals the amount of the 
guarantee required.” 

A performance bond in the amount 
of 10% of the aggregate price is also 
required of the successful bidder. 

The bid invitation also specifies 
that alternate bids will not be con- 
sidered, and that inspection may be 
made either at the factory or at 
destination at the option of the 
United States. 

Extreme care must be taken in 
entering the data needed to be 
awarded the contract, Mr. Styles 
emphasized, indicating the regulation 
which reads: 

“Failure upon the part of any 
bidder to submit all information re- 
quired in the specifications, bid bond, 
etc., will be sufficient cause for 
rejection of his bid.” 

“We didn’t get a contract on the 
first bid we entered,” Mr. Styles said, 
“but we kept studying the invitations 
until. we arrived at a plan. In addi- 
tion to the routine matter of figuring 
costs on supplies and materials, we 
had to provide a certain reserve for 
service and for expected traveling 
expense. This traveling expense, of 
course, included the cost of living 
at the installation point until the 
job was completed. We also had to 
figure several return trips on routine 
check-up or emergency calls.” 

On service maintenance, it was 
not possible to take care of service 
from New York City because of the 
scattered points of installation. An 
arrangement was made with a serv- 
ice firm in the area in which the 
installation was made, whereby the 
service was assumed by the local 
firm on certain agreed upon terms. 
In arranging this service, it was 
pointed out that a reputable and 
competent firm had to be engaged to 
meet the government requirements. 

While most of the contracts were 
awarded through submitted bids, 
two jobs were awarded to Globe 
Refrigeration by the Quartermaster 
General on the basis of previous 
installations. 


CLASSIFIED 
ADVERTISING 


RATES: Fifty words or less in 6-point 
light-face type only, one insertion, $2.00, 
additional words, four cents each. Three 
consecutive insertions, $5.00, additional 
words ten cents each. 

PAYMENT in advance is required for 
advertising in this column. 

REPLIES to advertisements with Box 
No. should be addressed to Air Condi- 
tioning & Refrigeration News, 5229 Cass 
Ave., Detroit, Mich. 


POSITIONS AVAILABLE 


WANTED: Salesmen to represent dis- 
tributors selling nationally known electric 
refrigeration equipment. Territories open 
are Carolinas, Virginia, Georgia, Ken- 
tucky, Alabama, Mississippi, Louisiana, 
Florida, Tennessee, Texas, Arizona, Cali- 
fornia, and Cuba. This is an opportunity 
for men who are large earners and 
producers. When writing, state complete 
details as to qualifications. Write Box 
1281, Air Conditioning & Refrigeration 
News. 


ONE OF the largest refrigeration manu- 
facturers has opportunity for man 
experienced in wholesale commercial 
refrigeration sales, contacting dealers in 
Illinois and adjacent western area. 
Preferably about 30 to 35 years old, 
single, living in territory and free to 
travel. Moderate salary to start, with 
excellent future opportunity. Write Box 
1284, Refrigeration News, stating full 
details. Replies held strictly confidential. 
Our own organization knows about this 
advertisement. 


WANTED—Experienced, executive type 
salesman with refrigeration experience to 
represent manufacturer of nationally 
known beer dispensing equipment on 
commission basis. Must be willing to 
cover several states including Wisconsin, 
Iowa, Minnesota, Indiana, Illinois, Mis- 
souri, and Nebraska. Real opportunity 
for right man. Applicant must furnish 
definite proof of sales. ability. Give 
complete information in _ first letter. 
Write Box 1285, Air Conditioning & 
Refrigeration News. 


A RESPONSIBLE, well-rated manufac- 
turer of a large and complete line of ice 
and electrically refrigerated draught beer 
equipment, Wet and Dry Bottle Coolers, 
Frozen Food Chests, and other products 


with extensive sales features, has several 
attractive openings for sales representa- 
tives. This is a rare opportunity for 
qualified men, who are real business 
producers—men who are accustomed to 
earnings which are above the average— 
men who can qualify as commercial 
refrigeration division managers. Due to 
our expansion program several important 
territories are available. These will be 
protected territories; compensation will 
be based on a liberal commission arrange- 
ment. Write in detail and in confidence 
giving your complete record including 
earning, lines handled and _ territory 
covered during the past three years. 
HALL MANUFACTURING COMPANY— 
Cedar Rapids, Iowa. 


MANUFACTURERS AGENTS WANTED 


A LARGE manufacturer of refrigeration 
condensers, coils, and related items, with 
established reputation, desires representa- 
tives to contact general trade. Protected 
territories. For further information write 
Box 1282 advising territory desired. 


FRANCHISES AVAILABLE 


SEND FOR PRICES and literature on 
the General 1940 all streamlined refriger- 
ator display case line. Over 40 years 
experience manufacturing good commer- 
cial refrigerators. On a comparative price 
test with other makes of equal specifica- 
tions, prices are lowest in the country. 
GENERAL REFRIGERATOR & STORE 
FIXTURE CoO., 5th & Bainbridge Sts., 
Philadelphia, Pa. 


BUSINESS OPPORTUNITIES 


FOR SALE—Jobbing business’ estab- 
lished in small city, complete with build- 
ings, extra rental and low overhead. 
Will require cash investment. If not 
financially responsible do not answer. 
Ill health reason for disposal. Reply 
Box 1286, Air Conditioning & Refrigera- 
tion News. 


COMMERCIAL Refrigerator manufactur- 
ing business, old, established, in large 
eastern _ city, manufacturing  reach-in 
refrigerators, walk-in coolers, double and 
single-duty cases, and special-built refrig- 
erators for all purposes, now in operation, 
will sell reasonable, or consider a partner, 
must be first class salesman with some 
investment, excellent opportunity for 
right man, further information. Box 1280, 
Air Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


28 TON Brunswick 4 cylinder Ammonia 
Compressor, 40 H.P. Wagner motor and 
accessories; 1—Burgess Iron Removal 


Plant with tank, brim and back washing 
equipment; both’ excellent condition. 
FREDERICK G. SMITH & CO., 327 E. 
Stephenson St., Freeport, Ill. 


REPAIR SERVICE 


HERMETIC REBUILDING and Exchange 
Service General Electric—Westinghouse— 
Majestic and Grunow Units, Compressors 
and parts. Immediate shipment. Old 
unit can be returned later in our crate. 
We also exchange floats, Evaporators, 
Controls. Write for price list specify S6. 
SERVICE PARTS CoO., 1101-03 N. 24th 
Ave., Melrose Park, IIl. 


CONTROL REPAIR Service. Domestic 
controls reconditioned equal to new at 
a small cost. All work guaranteed for 
one year. Prices upon request. UNITED 
SPEEDOMETER REPAIR CO.,_ INC., 
342 West 70th Street, New York City. 


CONTROL REPAIR service. Your con- 
trols repaired by expert mechanics, with 
special precision equipment. Supervised 
by graduate engineers. We stress per- 
fection and dependability before price. 
One year guarantee on domestic controls. 
Any bellows operated device repaired. 
HALECTRIC LABORATORY, 1793 Lake- 
view Road, Cleveland, Ohio. 


PATENTS 


HAVE YOUR patent work done by a 
specialist. I have had more than 25 years’ 
experience in refrigeration engineering. 
Prompt searches and reports. Reasonable 
fees. H. R. VAN DEVENTER (ASRE), 
Patent Attorney, 342 Madison Avenue, 
New York City. 


PENN Leads in 


Automatic 


Switches and Controls 


Write for Catalog a Dike 


PENN ELECTRIC SWITCH CO 
GOSHEN, INDIANA 


PROFIT 
at every turn 


ROTARY SEAL 
UNITS 


Rotary Seal Co., Chicago, Ill. 


TRADE MARK 


BIGGER PROFITS 


WITH THE COMPLETE** 
TYLER LINE.... 


¥%& With more money in circulation, 
stores, restaurants, hotels, bars, tav- 
erns,—all need new equipment to get 
their share of EXTRA BUSINESS. The 
complete Tyler line meets every need — 
offers extra value, extra savings. Wri 

TYLER FIXTURE CORPORATION, DEPT. R-2, 


ILES, MICHIGAN 


TYLER DEALERS ARE MAKING MONEY! 


TO YOUR TEPEE,A 
HEAP BIG MERRY 


FROM OUR TEPEE 


CHRISTMAS 


TECUMSEH PROCUCTS CO. 
Tecumseh, Mich. 


AMEEP this under your hat, when 
ou need anything in 


y 
REFRIGERATION and AIR 
” CONDITIONING supplies and 


quipment. We have 12 big ware- 
houses to serve you. 


THE HARRY ALTER co. PHILADELPHIA 


1728 S. MICHIGAN AVE., CHICAGO, ILL. 
3 Chicago Branches, North, West, South 


NEW YORE NEWARE 
DETROIT 
BRONX CLEVELAND 
JAMAICA ST. LOUIS 


Watch 


O% 


It! 


Convention Issue 


The January 8 


of 


Air Conditioning & Refrigeration News 


SPOILAGE. 


ERATED OPEN 
BASKETS. 


ALL OTHER PERISHABLES. 


SALE. 
INQUIRE TODAY! 
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THE DAIRY CASE THAT TOPS THEM ALL 


“EYE LEVEL” DISPLAY BOOSTS SALES. 
PERFECT REFRIGERATION ENDS 


ALSO AVAILABLE WITH NON-REFRIG- 
BOTTOM, WITH WIRE 


IDEAL FOR DAIRY, PRODUCE, AND 


A BIG DEMAND FOR THIS ITEM. 
A REAL PROFIT FOR YOU IN EVERY 


- REFRIGERATOR CO 
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AIR CONDITIONING & REFRIGERATION NEWS, DECEMBER 25, 1940 


The Queen 


of the Line 


Queen of the Kelvinator 1941 


line 


is this ‘“Moist-Master” model 


featuring “Cold Mist Freshener” glass-door compartment and all-glass 


shelving, 
desserts, 


and designed for uncovered storage of 
and salads at high humidity. 


leafy vegetables, 
Cooling for this humidity 


section is supplied by coils set inside the bottom, side, and back walls 
of the lower part of the cabinet. 


Step-ups Modified In ’41 Kelvinator Line; 


Selective Dealer Policy To Be Continued 


(Concluded from Page 1, Column 5) 

a further encouragement to step-up 
selling, price steps in the new line 
are lower than in the _ previous 
year’s models. 

Kelvinator’s 1940 sales program, 
which sent the company’s unit vol- 
ume to a level 24% times that of 1939, 
has been adapted as a nucleus of 
the selling plan for 1941, Frank R. 
Pierce, general sales manager, told 
the Kelvinator field organization in 
introducing the new models. He 
emphasized, however, that the 1940 
program had been but the first step 
in a long-range sales plan, and 
declared that the program for 1941 
was slanted from the “dealer angle’ 
i. more than in the previous year, 


1941 PROGRAM’S HIGHLIGHTS 


_ Main steps in Kelvinator’s pro- 
gram for 1941, Mr. Pierce said, are: 
1. Concentration of the line into 
eight models, as compared to nine 
in the 1940 series. This move, it is 
‘believed, will make it still easier for 
jthe dealer to maintain a full floor 
‘stock and an adequate inventory. 
+ 2. A more effective low-price pro- 
‘gram, based on an improved product 
‘story, with refinements of the type 
that can be visualized and demon- 
strated. Base price remains the 
same as in the 1940 line, with reduc- 
tions of as much as $30 in other 
‘models in the new series. 

3. Development of a more attrac- 
tive step-up selling plan, with all 
models basically the same and step- 
ups based on the value of extra 
features « incorporated into higher- 
priced units. Step-ups between 
‘models are lower than in 1940, when 
the plan proved sound enough to 
put the average of 80% of Kelvin- 
ator sales above $160. 

4. A continuance in 1941 of the 
selective dealer policy inaugurated 
in 1940, designed to give each dealer 
sufficient territory to obtain a real 
volume at full retail prices. 

5. Development of the deluxe 
“‘Moist-Master” series as an answer 
‘to the replacement market sales 
problem. These models have glass 
door interior and all glass shelves, 
and are said to be the first electric 
refrigerators with all glass shelving 
ever introduced in the industry. 

6. Addition of “extras” to all 
models in the line, one of them being 
the “Cold Ban,” a stainless steel 
band around the cabinet’ throat, 
which eliminates 80 unsightly screw 
heads which formerly held a dark 
composition trim in _ place. 

Kelvinator’s 1941 line has_ six 
models of 6%-cu. ft. capacity, and 
two of 8%-cu. ft. size. All models 
have all-steel cabinets, and all are 
powered by the hermetically sealed 
Polarsphere refrigerating unit. Fac- 
tory records for all 1940 models 
show that less than one-half of 1% 
of the mechanical units were re- 
turned for servicing, it is claimed. 

Featured in the line are two 
“Moist-Master’” models, of 6 and 
8-foot size, 
These two 
with glass 


models M-6 and M-8. 
cabinets are designed 
and a_glass- 


shelves, 


enclosed “Cold Mist Freshener” com- 
partment with refrigerating coils in 
the walls. These models are aimed 
specifically at the replacement mar- 
ket, 


The new “Moist-Master”’ models 
are constructed so as to incorporate 
five zones of cold, it is said—the 
usual fast-freezing and near-freezing 
zones, plus a super-moist zone, a 
moderate-moist zone, and a _ low- 
moist zone. 


ENCLOSED IN GLASS 


The “Cold Mist Freshener,” or 
super-moist zone, is an _ all-glass 
compartment with two glass doors 
which open out and which eliminate 
the need for disturbing the high 
humidity with kitchen air when 
access is desired only to the upper 
part of the refrigerator. This com- 
partment provides proper humidity 
conditions for storage of such perish- 
able foods as leafy vegetables, des- 
serts, left-overs, and salads. 


Because air circulation in this 
compartment is abruptly retarded, 
there is no necessity for covering 
foods, and transfer of food odors is 
reduced to a minimum, it is claimed. 

The moderate-moist zone, located 
above the “Cold Mist Freshener,’ is 
used for storage of. berries, citrus 
fruits, and the storage of left-overs 
in uncovered dishes. 


The third, or dry-cold zone, is for 
storage of foods that require little 
or no moisture. Such foods as milk, 
cream, beverages, and unopened 
canned foods are placed in this zone. 


In addition to the regular refrig- 
erator coils for making ice, the new 
“Moist-Master” models have a second 
set of coils set inside the walls and 
the bottom of the food compartment. 


SECONDARY COOLING CIRCUIT 


This special refrigerating circuit 
is completely automatic and simple 
in operation, it is said. Circulating 
in these coils is the standard refrig- 
erant, “Freon.” As it circulates, it 
absorbs any warmth from the foods 
stored in the high humidity com- 
partment and carries that warmth 
up the tube to the transfer coil, 
where it is absorbed into the stand- 
ard refrigerating system. Then the 
“Freon” goes back down to repeat 
the cycle. 

Kelvinator’s ‘‘step-up’’ story for 
1941 starts with the low-priced SS-6, 
selling at $114.75. This refrigerator 
has a full 6%-cu. ft. capacity, and 
includes the new all-steel cabinet 
with sides and top from floor to 
floor formed out of one single sheet 
of steel. This new construction is 
used in every model in the 1941 line. 
Cabinet is rustproofed inside and 
out and finished in Permalux enamel. 


In the interior of the SS-6—and 
all 1941 models—a new type con- 
struction is used to make the food 
compartment more accessible. A 
flush wall-to-wall food-compartment 
opening eliminates the old tapered 
door throat, bringing the rear of 


the compartment’ several inches 
gi, Be — 


closer to the front. Inner-door panel 
is made of a laminated plastic, an 
insulator to prevent entry of heat. 

Like all Kelvinator models, the 
SS-6 has a new all-porcelain freezer 
unit door which has a rubber bumper 
for noiseless operation. The “Polar 
Light” is behind the freezer door, 
protected from bumping and taking 
up no food compartment space. 
This light illuminates the ice trays 
and frozen storage space, as well as 
the food compartment. 

A five-quart moonstone glass chill- 
ing tray is located under the evapo- 
rator. Shelves are _ closely-spaced 
welded steel bars, heavily tinned, 
and the middle shelf is removable 
to provide space for large articles 
such as a turkey or a watermelon. 


The model has four ice trays with 
a total capacity of 84 cubes. Space 
is provided in the evaporator for 
storage of ice cream and frozen 
foods. 

Cold control is located in the 
recessed white plastic panel above 
the center of the door opening. It 
has defrost, vacation, and off settings 
plus 11 intermediate cold _ speeds. 
Shelf area of the unit is 11.8 sq. ft. 

Second step in the line is the D-6, 
at $124.95, an equipped model priced 
just $10.20 higher than the SS-6. 
This model includes all basic features 
found in the SS-6, plus such addi- 
tional features as a sliding porcelain 
crisper with a porcelain top, a sliding 
moonstone cold chest, and ‘“‘pop-out” 
ice trays. 

A new refinement—the stainless 
steel Cold Ban—is another “extra” 
in the D-6. Ice capacity is 64 cubes; 
shelf area 11.8 sq. ft. 

Next in the line of Kelvinator 


sizes is the S-6, priced at $139.95, 
just $15 more than the D-6. Besides 


1'@> 
> a 


the features found on the two lower- 
priced models, the S-6 also has a 
vegetable bin for unrefrigerated dry 
storage; a _ sliding, glass-covered 
moonstone meat chest; and a glass- 
covered sliding crisper that is said 
to contain 30% more space than in 
1940 models. 

New to the S-6 and the Kelvinator 
line this year is the five-way “Magic- 
Shelf,”” which makes possible five 
different interior shelf arrangements. 
Located in the center shelf position, 
the major part of the “Magic Shelf” 
consists of two wings, each of which 
is a quarter-section of the full shelf. 
These wings can be raised or lowered 


to accommodate tall bottles, jars, 
or other bulky things. 
The other part of the “Magic 


Shelf” combination is formed by the 
right half of the bottom shelf. With 
this removed, and with both flaps of 
the top part of the ‘Magic Shelf” 
dropped down, practically the entire 
half of the refrigerator is cleared, 
and such a bulky article as a farm 
milk can fits easily into the refrig- 
erator. 

Like the SS-6 and the D-6, the 
S-6 has a 6%-cu. ft. capacity. It 
makes 64 ice cubes at a freezing 
and has 11.8 sq. ft. of shelf area. 
width dessert tray. 

Next step-up is to the deluxe- 
featured R-6, another 6%-cu. ft. 
model, which sells for $15 more 
than the S-6. This cabinet has all 
the basic features, plus such deluxe 
equipment as two sliding glass- 
covered crispers instead of one, 50% 
more ice capacity, and a double- 
width dessert tray. 

The R-6 has a larger shelf area— 
12.6 sq. ft——and an ice capacity of 
99 cubes. 

The PS-6 follows the R-6 in the 


1941 line. This model sells fo» 
$159.95, a $5 step from the R-6 ang 
a $20 step from the S-6. It is the 
only model in the line that jg 
porcelain outside and inside, and hag 
been provided to meet a definite 
market and need for this type of 
cabinet in many territories. 


In addition to basic features, the 
PS-6 has the stainless steel Cold 
Ban; five-way “Magic Shelf’; sliding 
porcelain crisper; sliding glass. 
covered moonstone Meat Chest; pop- 
out ice trays, and vegetable bin. It 
has 6% cu. ft. of food storage space, 
11.8 sq. ft. of shelf area, and an ice 
capacity of 64 cubes. 


The S-8, a completely equipped 
8%-cu. ft. model, is priced at $179.95, 
Besides the basic features, it has qa 
vegetable bin of 1.4 bushel capacity; 
the all-steel “Cold Ban”; sliding, 
glass-topped porcelain crisper; slid- 
ing moonstone Meat Chest with 
separately mounted sliding glass 
cover; double-width dessert tray, 
and pop-out type ice trays. 


Shelves in the S-8 are arranged 
so the refrigerator can be used in 
city homes and also as a farm 
refrigerator. Half of each full shelf 
is removable, making it possible to 
convert the model into a farm refrig- 
erator with ample space for the 
storage of a 5-gallon can of milk. 
The S-8 has 16.8 sq. ft. of shelf area 
and an ice capacity of 99 cubes. 


There are two ‘Moist-Master” 
models in the 1941 line. One is a 
6%-cu. ft. model which retails for 
$179.95, the other an 8%-cu. ft. cabi- 
net selling for $209.95. The 6-ft. 
model has 12.6 sq. ft. of shelf area, 
and an ice capacity of 99 cubes, 
The “eight” offers 16.8 sq. ft. of 
shelf area, and makes 107 ice cubes. 


dependable) valves 


VALVE DEPENDABILITY 


IS an “Ace in the Hole” to many Refrigeration Engi- 
neers. Adds the final touch of accuracy and efficiency 
to a job well done — to an installation carefully 
planned and skillfully executed. These men know 
that DEPENDABLE Refrigerant control goes far to- 
wards a completely satisfactory “service-free” unit. 


But there’s no “gamble” with this A-P “Ace in the 
Hole”! It’s a sure winner in any combination — an 
aid to sales and profits that can only come from con- 
sistently DEPENDABLE installations. 


A-P builds DEPENDABILITY into a full line of Thermostatic 
Expansion Valves, Solenoids, Water Valves, Suction Pressure 
Valves, Oil Valves, Temperature Control Sets, and the new 


“Trap-It” System-Protectors. 


% Progressive Service Men Use and 
Recommend — and Aggressive Job- 
bers Stock and Talk—A-P Products. 


Attend the Third All Industry Re- 
frigeration and Air Conditioning 
Exhibition — January 13-16, Stevens 
Hotel — A-P Booth No. 128-129. 


control refrigeration... 


the 


ton Freo 
= £ 
Methyi, 12 tons 


2450 NORTH 
MILWAUKEE ~~ 


AUTOMATIC PRODUCTS COMPANY 


THIRTY — SECOND 


STREET 
WISCONSIN 


ort Department = ——_100 Varick Street, New York City 


Export ; 


oe 3 ‘ j \ : 
vee nr 4 
oe hy > i cee 
cd : ie 
ces es 
a SP 16 RS 5 AL 
oom _ _ — 
a 
+33 z én 
Ee 
ae 5% 
fees .- & 
es _ ' aor om a 
ae ’ 4 ae 1 7 . gi. 4 he. sie: as 
rs bee eee ge FF 4 oe 4 ; ge Bee. ‘ ne 
Me kd \ ether ch = S. ; ie /.. “ee ES ie% 
ier Se hen? | ft” nn ne ae Be Be | Gea games ieee 
mer Bare is 5 * i =. ane —- fF Fi | 
ee OSS ae ed eg  —_ je ££ ; 
ele ye oi q i ie am ealaaa eae i AOC LT CO TC CE, a ae 
i = Vad ; wa va “ 4 e A ae ae ee i io 
F ~4t : re ~. = ae en — 2 a 2 Ie 45. 
Pia et f $i! | eres mel silliest. Scam ‘ we q 
° , é if + ae ae vay — Le ; 
wa 4 . F , 3 ; eae be a 
/ ae \ é a aa a te... ws rr oe 4 | : 
— ee F 4 ::. Sh 8 a May Ee 4 
a oy Se a ia | A es 7 a - 
Be 3 - 4 : i eS i, le ; oe Tee ae a F 
‘ v8 ge ; 4 eRe - i a i is ae i 
J uae wee, is om Me i: E + pt 4 
fit -— , & Me 2 | Es ‘3 
of ol i ae | 5 
Fes Bi pe it ig if a ia i cll nee ee 4 
ee BES BEg AT AT ey le Le iil : te oe T 
ee - } 44, wit ie un A . ‘ : _ a ee — 4 
a ge's79 ¢ bb i bis a 2 $ oe OES ee ee ees $ 7 
es ein patiiy va 1 a ae < e és st pi i ee ere a i, 
ae a ae i vm : ; Pe icc ee , : Bid 
ee ————— ie Wg Varia somes re 
2 7 _ 
eer terse. LULL TTe—S™C“(‘NSSUNNSFN 7 
— na ee ? 
on a e.. 
; Bh 
; > oo 
api - < ; = ae: j es: le 
— a i 
Bi ‘oe 
a oS 
Peay, by ig 
5 fies 
e % oo) 
ees Beis 
ee . 
Ea | ares 
at ‘cain 
7 f: PL : 
a ee a J = a ARM ws ahs & 
ne a 1 Hye = pe laa Pete, i 
oer 5 Paneer Cae iy ane a ; ped 
yee See : a Fate 
peels . at ce ea ke 5 td R Psp “il } “Wess 
3 Rees. ee eee Jim. ee “ oe 
? Reece Je Pee P ‘ 
oY Te Rae Lt ti a 
p af Lae j Py ‘% se gighieene oy " ne Oe 
ars . Spe. OES eas)” ae rape oA Air Bo ONL rey x 
eee CE dary fi ia ie a : 
en te a Tm i asta! 
‘ EME Oe eie 7s QE ee a 
oe oe ine 2S er ee TD eee a 
: <e". | 
he era ale pai : ae FS 
"en we re tr as Se bate, e a 
- ee ia imal — | Zz 
" ¥ a... 
a _. - Zlillcmisee Be Rice aie re 
: } hp . \ 3 “stich f. a i yee iy. Beats i rir 
¢, bs oa pee » % Pi AO tee BE USS a3 . : 
Doe FOES ate . 
RE SN RES Pcs 112) RoC ae os 
4 2 ic IEA ye ty +f BSD RE BOS OES i s, 
ae — REE Ee FEE . 
— - Se ee ee 
i A2°F A 7 
{ a. gn Pe, : 
I “de 
_ | foe wh : NY a 
Ei <2 sy 3 = 
| ae 8 ‘ by. ae 
- ! Gee oS S gies 
OF ST RSIS " = Sy ae ial 
Pate \ Fa fi, : 
: ee a 7 i : é = 
aon eal = BY he ae 
ae ; A =, y i 
bet ‘ ; i. hee 
ow y it Bae 
ait F, A 3 ‘ AA i 4 ‘ or 
| - 4 ee ey i : | ; 

Y ‘mii ° by ad 

em “og Be. ‘ ; 

igh ae ’ “- “ ie F. ie 
a a ar Za eas 9 - 

ct an e 7 re 

ie A-p M, ! amie § e 

eh ode] bale 

cco . Ic ef 204 a 
ee f Pr ExPansion vaquTOMar. 
| Methy! = Freon, * Rating rs : 
; rc Sulphur Za ton V 
: . 
pa } " 
; of ise: A = ‘ ne 
ne Ley 
; ee +f re ef) ._ = 
aif a — PS. f ae 
— wes XS a Se & 
F, SS 4 . fbi 
a . — “ "7 ‘ 
BY wate 
i py y ff . Fe 
Bi : fe} iy 
Bee (ga 
Ba it 
* TR Ne ‘fe 
; i ; 
| A-p 2 : 
Moder 
oT 205. T% : 
PC Expat Mog : 
to, ‘Pan,- taei, Pa. 
/ a " Fe Con tive, “eq w 
Sap ty 
ac; oe 
| + ie hss ~ @ " 
acess 3 : . 
rd *@ CF4'4;,. —_. > A - iH § te. ~ 
ay) 7 “¢. es 3 me Bac, *s ‘ 
10 Re a : 4‘ eh — ey ; Ke % a 
a, i: ol ~ jeu roe! Weak 
' e ar on ; = $ Be .! 4 
oa oe eee ae mg ee eh “ i 
a eet See 3 . . Saas © -. ee oN q ‘ Ww WW ea 
j ua ary: «Seas | ee SY ; a , ; 
a. Waar: Rope tereS os | Siete . — “%, af 
ac ay? Ee? 4 = eee i paspens Sc lox & MNEs Fes. ee \ a F. 
Se YE a 2 wit . ve Riess “fe we) Sree Ss . Sea al a 
: a ee a Kats . wy oa J Sees * i says X ay Tt ; 
“| VRS . S v. SSeS bo CRE a) ae 
Bi 3:23.’ i yries ke iis “eatpaae ape 
MN Si > ae A.p VES ig i AS 5: onl i\- 
ai ae, ‘ : se 
rete! 215 a * J 
% E ©rMostat; ; 
Vv. Psion ic 
e m Fadi qstat 
; nso @) Ther™ a sey 
aA-? \ 220-* xc Exp? so ° del 207 e ¥ i” an? 
‘i ; mode ostat* Freo™ A-P Mode’ " Valv ie 
Terme 6 toMy ic Expense Mi 
7 . e er 
valves MethY Lf Freom (% 
ad , toa 
oe 3 “a 
} ee ] : 

X mis P | A ‘ 
i ; +4 ae 
Lo a ' vite 

: oe ‘Ne <i ; 5 . : “ing fe : ak —t. 

Te es i Wie a ~ 2's So oR : ee es eee ee See. ie 
ee RO ae Age 2 Tae oS i ty, ie ae ogee Oe aS 
sepe: . _ 

ae 47 Ves oe ee . os -_ Pe —— 9 y ve = 

f me, —~ Ct ate re? a) >) ee 628 Ae i es — — ee - * S ieee, a 5 

ES re | 3 a. ee ee Fa. ee a ee 


